“acebook’Marketiglelf

Qcc[de

Facebook and FB are registered trademarks of Facebook, Inc. Facebook is not affiliated with Andrew Spence, and does not sponsor
or endorse this e-book, its content, or services.



Pagez

Your Ultimate Guide to Facebook Marketing
By Andrew Spence

Copyright © 2013 Andrew Spence. Everyone is permitted to copy and distribute
verbatim copies of this document, but changing it or adapting it is not allowed without
the express permission of Andrew Spence. Enjoy the content, share it with others, but
be cool and stick to these copyright rules.

Every effort has been made to make this book as complete and as accurate as
possible, but no warranty of fitness is implied. The information is provided on an as-is
basis. The authors and the publisher shall have neither liability nor responsibility to any
person or entity with respect to any loss or damages arising from the information
contained in this book.

Share this Document nh m


https://www.facebook.com/sharer/sharer.php?s=100&p%5burl%5d=http%3A%2F%2Fwww.andrewspenceonline.com%2Fflipbook%2F&p%5bimages%5d%5b0%5d=https%3A%2F%2Fmultimedia.getresponse.com%2F808%2F483808%2Fphotos%2F1256685.jpg&p%5btitle%5d=I+just+downloaded+this+fab+ebook+about+Facebo
http://twitter.com/home/?status=I+Downloaded+this+fab+Doc+about+Facebook+Marketing+from+@AndrewSpenceIM+http://www.andrewspenceonline.com/flipbook/
https://plus.google.com/share?url=http://www.andrewspenceonline.com/flipbook/
http://www.linkedin.com/shareArticle?mini=true&url=http://www.andrewspenceonline.com/flipbook&title=Andrew%20Spence%20Online&summary=Download%20FreeI%20just%20downloaded%20this%20fab%20ebook%20about%20Facebook%20Marketing%20for%20free%20from%20Andrew%20Spe

Table of Contents

L0 o 1U o3 1 o) PSSR 4
How to Use Your Ultimate Guide to Facebook Marketing..........ccooovvvvveiiiiieeeeeeieniinnnnnn. 5
Marketing in the (Near) FULUIE ... eeeees 6
You, Your Customers and FacebOOK............couuiiiiiiiii e 7
The Universality of Content Marketing and Social Integration ............cccccccceeeiiieeinennnn, 9
Using Facebook fOr YOUr BUSINESS..........uuuuuuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiieiieeeeeeeaes 10
Part I: The Absolute Basics of Facebook Lead Generation.........ccccccevvvveviviiiieenennne. 15
The Big Three: Landing Tabs, Promoted Posts and Facebook Ads ..............ccc.c...... 15
SPONSOTEA STOMES ... 24
PAGE POSE AUS ...ttt 25
= ToTT 0T 1o Q@ 1= £ 27
e L [ ] = Y PP 30
Part 2. Relationship Marketing on FacebooK ... 31
Creating Your Marketing Strategy.........coovuuuuiiiiiii e 32
BUSINESS PAJES ... .coeiiiiiiiie ettt e e e e e e e e e e e e et e e e e e e eeeanan 34
The Goal of YOUr BUSINESS PAJE ....ccoiiiiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeee ettt 35
Building Your Facebook BUSINESS Page.............coiiiiiiiiiiiiiiiiee e, 35
2= 1T 1] o PP 37
Y o Lo U 1 0= o 1o ] o USSR 40
CUSTOM URL ... et e e e e e e e e e e e e e e e e e enna s 41
L= L 1Y o 1 PSPPI 43
The Content Of YOUI PAge .......coooiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeee e a7
PhotoS @nd IMAQES ......oiiiiiiicce e e eeeaaaas 48
(@1 | 3 (o AN e 1[0 o T (O ) P 50
[ 0T g aTo] 1 0] F= L 0 1] £ U 51
Content Sharing and CUFatiON............iiiiiiiiie e 53
POSES fOr CONVEISALIONS ....ccoeviiiiiiiie e ee s 55
HOW-TO @Nd DIY POSES....cciiiiiiiiiiiee e eeeeeiiiee et e e e e e e e e e e e e e e e e eesennnnnas 56
SCHEAUIE POSES ... e e e e e e e e eaaa s 59
Featured FOIOWETS ...t 60
MELrCS @NA ANAIYLICS .. .uuui e e e e et e e e e e e e e e e e e e e eeeeeennnes 62
o Experimenting With Posting SChedules .............uiiiiiiiiiiii e 66
go SUMMANY OF PAIT 2. e e e e e 67
[a



Page4

Part 3: You, Your Brand and Your Personal Facebook Profile ........ccccovvvviiinniennnn, 68

Your Personal Profile Marketing GoalS..........ccoovvuuiiiiiiiii e 70
Using Your Personal Profile as a Marketing Tool .............cviiiiiiiiiiiiicie e, 70
YOUI TIMEIINE COVEI ..ottt e e e e e e e e e aa b e e e e 70
=T 1= I ] 14 T U 72
(©0] o] (=] o | PP 12
Using Interest Lists for Content Curation ..o 74
Your Friends and SUDSCIDEIS........uuuuiiiiiiiiiiiiiiiiiiiiiiiiiii e 78

AN 010 T 1 T PP 79
Part 3 SUMMAIY ...t e e e e e e e e e e e ennnes 80
Part 4. Creating a Community on FaceboOoK ............cccoviiiiiiiiiiiiie e 80
Types Of FACEDOOK GIOUPS .....iieieeieieeitiiee et et e e e e e e e e e e e e e 82
Essential Facebook Groups Tips and TrCKS ............uuuuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiies 87
(€T o] UT oI NN F=T 0 PP 88
RUIES 89
Group Etiquette and Best PractiCes ..o 91
MOTE FACEDOOK TIPS! oo e e e e e e e e e e e e eeeanes 97

Share this Document nh E


https://www.facebook.com/sharer/sharer.php?u=http://www.andrewspenceonline.com/flipbook/
http://twitter.com/home/?status=I+Downloaded+this+fab+Doc+about+Facebook+Marketing+from+@AndrewSpenceIM+http://www.andrewspenceonline.com/flipbook/
https://plus.google.com/share?url=http://www.andrewspenceonline.com/flipbook/
http://www.linkedin.com/shareArticle?mini=true&url=http://www.andrewspenceonline.com/flipbook/

Page5

Introduction

Welcome to the wonderful world of Facebook where you can connect with long lost
friends with relative ease and promote your own business with only 10-20 minutes a day
as your investment.

Facebook has come a long way from being a simple online student directory for Harvard
college students. It now boasts 1.11 billion users from all over the world — a vast market
of potential customers and clients that businesses of all sizes canpander to.

As a business owner, have you considered adding Facebook marketing to your overall
marketing strategy? If you have, then you’re on the right track.

After all, according to a study by , “85% of fans of brands on Facebook
recommend brands to others”. Imagine all that free promotion to a wider audience!

Convinced yet? The next big question you should be asking right now is “how do | get
started?” | have the answer for you.

How to Use Your Ultimate Guide to Facebook Marketing

We've already established that Facebook marketing is (very) good for your business, no
matter its size. Now before continuing with the rest of this guide, keep these points in
mind to maximize your Facebook marketing success:

v You don’'t need to know every Facebook feature to create and implement a
successful Facebook marketing strategy. Everything that you’ll need to know
about using Facebook for marketing purposes is provided in this book.So if
you’re worried about not knowing enough of Facebook’s features, you'll learn all
that you’ll need to know in later chapters.

v' While knowing how to use Facebook for your business is valuable knowledge,
you also need to know your customers and the market that you wish to reach.
Facebook is notorious for making changes to its layout and regulations but so
long as you know whose attention you want to attract, you'll find it easier to
adjust to these changes and to ensure that the bulk of your followers still see
your updates on their newsfeeds.

v' The strategies that you'll see in this guide are the same strategies that | use to
great success. | have eliminated the guesswork for you so you can guarantee
that the techniques you’ll learn have been tried, tested and proven to be
effective.

This e-book is divided into four main parts.
Part 1 focuses on the basics of how to use Facebook as a lead generation tool.
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We’'ll look at the three important ways that a business page can attract new leads using
Landing Tabs, Promoted Posts and Facebook Ads.

We'll also look at Facebook advertising tools that you can use for your outbound
marketing campaigns.

The techniques that you'll learn in this part will get your Facebook marketing started on
the right track. Gaining followers and fans is an important aspect of your overall social
marketing strategy.

You'll learn everything you need to know about Facebook lead generation in this
chapter.

Part 2 is all about the long-term, bigger picture — relationship marketing. In this chapter,
you’ll learn about how to convert those leads you generated using the strategies that
you learned in Part 1 into loyal customers who'll keep coming back for more.

Part 3 focuses on your personal profile and how you can use it to promote your
business page.

Part 4 discusses community building in Facebook and how you can take advantage of
Facebook Groups in strengthening your relationship with your customers and followers.

Parts 2 to 4 will help you build up your reputation on Facebook and establish yourself as
a reputable source of high-quality and relevant content and an approachable
representative of your brand.

Facebook marketing is not a difficult thing to master and this guide has everything you
need to know to make your first Facebook marketing campaign a success!

To better understand what makes Facebook marketing effective, we have to first look at
the general state of social media marketing in its entirety.

Marketing in the (Near) Future

It's no secret that marketing is one of the most dynamic industries in business. In just a
few years, businesses have shied away from traditional forms of marketing — like flyers
and newspaper ads, to more interactive and virtual forms online.

Even in online marketing, selling and promoting products, services and brands can take
on many shapes and forms — some of which have been proven to be more effective
than others. To illustrate this point, let's use an example:

Sasha and Monica are two friends who love to go shopping. However, in order to fund
their hobby, they need to sell their older clothes to buy new ones.
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So they both set up their own online boutique for second-hand, pre-loved clothes, shoes
and accessories. While their objectives are the same, the girls took very different
approaches to selling their stuff online.

Sasha wanted her products to sell fast so she made sure to design her online shop with
bright and eye-catching colors and the words “Sale!”, “Big Discounts!” and “Half-Priced
Today Only!” prominently featured throughout her site.

She also made sure to post the sale items on her Facebook page several times a day.

Monica used the same web design and template but instead of promoting her products
using the same in-your-face “Sale!” method, she chose to flaunt her clothes by detailing
its materials, the best way to wear them and on some, she likened her clothes to what
celebrities were wearing that season.

Monica also invited her customers to take photos of themselves wearing her clothes
and post them on her online store’s Facebook page.

While people loved the prices of Sasha’s clothes, they weren’t sure of its quality and
because of its low prices, some people thought that what she was offeringwere too
good to be true.

On the other hand, Monica offered her products at competitive prices and she
encouraged discussion and conversations on her Facebook page — effectively gaining
the trust of her customers.

This anecdote basically tells us one thing: marketing is no longer about making a sale,
it's now all about bridging the gap between the brand and the customers and creating
relationships that will endure.

How exactly can you build a relationship with your market? The simple answer is to
provide something valuable to your customers first and foremost.

In the case of Sasha and Monica, Sasha simply put her products out there and
expected the money to come rolling in. Monica on the other hand made sure to let her
customers know exactly what they will get for their money.

You might be asking now...what does Sasha and Monica’s story have to do with your
own business?

You, Your Customers and Facebook

Notice how Sasha and Monica use Facebook differently. Sasha used it to “announce”
her bargains while Monica used it to “feature” her products AND customers.

Consumers are more reluctant to follow brands that do nothing but force-feed them
generic information in bulk. Market trends are now leaning towards more meaningful
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interactions between consumers and brands where they can voice their opinions in a
communal setting.

Facebook is the most powerful tool at your disposal to cater to what your market needs.

Facebook makes it possible (and easy) for you to touch base with your target market
without appearing intrusive or “spammy”. The best part about it is that it can be used as
an inbound and outbound marketing tool too.

Before moving forward, it's important for you to know the definitions and differences
between inbound marketing and outbound marketing because chances are, you will be
using both types in your Facebook marketing campaigns.

Inbound marketing is essentially the practice of attracting your target market through
targeted, relevant, shareable and valuable content and then converting them into
customers and prospects that will come back again and again.

Outbound marketing on the other hand is any type of marketing that you pay for —
Facebook Ads, Google Ads, pay-per-click (PPC) ads, etc.

The most effective way to combine the two methods is to use outbound marketing to
bring traffic to your inbound content that they can share with their own networks.

For example, instead of using a Google Ad to bring visitors to your products page, use it
to drive traffic to articles on the benefits of using your products.

So how exactly does Facebook help you achieve inbound and outbound marketing
efficiency?

Facebook’s platform is so flexible that you can easily use Facebook ads to direct your
target market to your Facebook page where they can read, share and repost your
content on their own Facebook walls and newsfeed for their network to see.

“People share, read and generally engage more with any type of content when it's
surfaced through friends and people they know and trust.”
Malorie Lucich, Facebook Spokesperson

Facebook has evolved in such a way that everything that you’ll need to market your
brand is already built into the platform.

You can post a wide variety of content on Facebook. Everything from external links to
customer testimonials can be featured on your business page. On top of that, your
followers can easily share your content with just a click of the button.

Such is the beauty and potential of Facebook and you have the power to use it to
achieve your marketing goals!
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With millions of users within your reach, all that’s left for you to do is to jump in and join
the Facebook marketing revolution.

The Universality of Content Marketing and Social Integration

“These days, people want to learn before they buy, be educated instead of pitched.”
Brian Clark, CopyBlogger

Content marketing is probably the most defining difference of today’s online marketing
from its older versions.

Your content can be about a wide range of topics and can take on many forms.

On Facebook alone, you can post videos, articles, polls, questions, quick updates,
photos and links. You can also share content from other Facebook pages to show on
yours.

In turn, your content can also be shared by your hundreds or even thousands of
followers at no extra cost to you, giving you the absolute bang for your marketing buck.

The rise of social integration in the past years has defined what online marketing has
become and the direction it will continue to follow.

Put yourself in the shoes of your target customer.

Would you be more inclined to seek out a brand if it was recommended by your friends
or if you just saw it on an advertising banner?

This is where the power of social integration comes in. With the ability to share content
with just one click, wouldn’t you want to be the brand that gets that one click?

Though regular posting of high-quality, educational or entertaining content is a big part
of gaining new customers and maintaining relationships with your existing ones, a
powerful copy or a memorable ad can also bring customers to your doorsteps.

Now if you effectively combine social proof with relevant copy, you now have a fool-
proof recipe for success.

If you are able to create and publish high-quality and valuable content that your target
market can relate to or use, jumpstart conversations, get recommendations, build up a
good reputation PLUS give great offers and use clever sales copies and advertising,
then there’s no way that you can fail.

The sooner that you recognize that social integration is here to stay, the better you'll be
able to create Facebook marketing strategies that takes this into account.
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Using Facebook for Your Business

There are six types of pages that you can create on Facebook:

Business/Services/Products page
Local Business/Place page
Community/Opinion page
Celebrity/Public Figure page
Entertainment page
Company/Organization page

A Facebook group

V V. V V Vv VvV V

Don’t make the mistake of choosing a page type for your brand without knowing what
each type is meant for.

Here’s a quick rundown of the different Facebook pages with short descriptions of their
uses:

> Business/Services/Products. This type is perfect for promoting your brand,
services you offer or products you sell. This is typically used when the physical
address of the business is not important.
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> Local Business/Places. This type is typically used by businesses whose
operations are in a specific location.

Message © ~

> Community/Opinion. Best used for promoting causes, movements and
organizations.
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> Celebrity/Public Figure. This type is perfect for individuals or entities that
promote themselves as their own brands.

The main difference between this type and a personal profile is that in this one,
there is no limit to the number of people who can follow you. Personal profiles
have a cap of 5,000 friends and can’t be used for commercial purposes as
outlined in Facebook’s Terms of Use.

Nelson Mandela o Like | | Message % ¥

Public Figure
Rollhiahla Mandela was bon into the Madiba clan in Mvezo, Transke, on July 18, ~4.5m
1918, to Nongaphi Nosekeni and Nkos Mphakanyiswa Gadla Mandela il

About - Suggest an Edit Photos Lies Donate Now

> Entertainment. As the name implies, pages of this type are primarily categorized
in the entertainment industry like TV and radio shows, movies and books.
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> Company/Organization. This type is meant for corporate organizations and acts
as a medium to relay messages and content directly from the corporate head

office.

na lﬁ nurturing growth in your bottom line

business solutions = -
NALH Business Solutions & Like | | Message # v
61 likes * 11 were here

@ Business Consultant * Accountant - Tax Preparation
@ #112-8988 Fraserton Court, Buraby, British Columbi... our team why hire a bookkeeping contact o
L +1 604-412-3885 of experts bookkeeper services our office
@ Today 9:00 am - 5:00 pm
About - Suggest an Edit Photos Why Hire Us > Our Capabilties > Get in Touch >

I's not uncommon for the larger brands or organizations to have several types of
Facebook pages.

A good example is Coca-Cola. It has several company pages for different countries and
regions, product pages for individual beverage types (like Coke Zero or Coke Light) and
also hundreds of communities where people all over the world can share their favorite

Coke experience.
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Of course, each page type has its own advantages, especially when it comes to
providing the right type of information on the landing page itself.

Generally speaking though, opting for any of these types of pages is better than using
apersonal profile for business.

Here are some of the reasons why:

Branding is easier and more effective

You can create targeted ads based on your page

You can easily promote your posts to make it more prominent on newsfeeds
Create personalized and targeted landing tabs

Measure and analyze your Facebook marketing performance

AN N NN

On top of that, pages also allow you to...

v Build a following of prospective and existing customers
v Directly communicate with customers

v" Announce exclusive offers, sales and discounts

v' Add an e-commerce functionality

Once you have established your brand and have gained a decent amount of followers,
you can link your business page with your personal profile if you want your fans to be
able to connect with you directly.

Reiterating what we mentioned in the previous section, both inbound and outbound
marketing are the two essential strategies that you need to use in Facebook marketing.

Remember, you need to invest in paid advertising and promotionsto deliver visitors to
your page’s content and attractions.

In the next section, you’ll learn the most effective ways to useoutbound marketing
techniques to drive traffic to your inbound marketing efforts.

The strategies that you'll learn in this Facebook marketing guide will not only help you in

successfullyincreasing sales, they will also help create a community of loyal followers
for you brand.
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Part I: The Absolute Basics of Facebook
Lead Generation

*kkkk

The Big Three: Landing Tabs, Promoted Posts
and Facebook Ads

Before diving into the Big Three, let’s first look at the reason why many businesses have
failed to make their Facebook pages work for their bottom line.

Whilst having thousands of fans, followers or likes can be useful, the reality is that
simply having a quantity of followers doesn’t automatically translate to sales
conversions.

Unfortunately, too many business owners believe that Facebook marketing is all about
popularity and likes.

The (not so) secret technique in successfully using Facebook for business is this:

To get more people interested in your brand, you need to generate leads. You need to
have a constant influx of prospects that are already interested in what you have to offer.
Once you have established that stream, it will be easier for you to connect with them
and engage them to the point that they will be asking you how and where they can
purchase your products.

Using the simple strategy above, you probably know by now that we won’t be using any
outbound marketing techniques to simply generate likes. What we want is for customers
to “Like” our page, read our content, comment on our posts and share it with their
friends.

Keep in mind that people don’t go to Facebook to shop. There are plenty of other sites

they can go to for that. For socializing and getting updated on what friends and family
are
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saying, Facebook is the place to be. saying, Facebook is the place to be.

With that said, let's now look at the one of the most important features that can get your
Facebook page rolling in the right direction.

Landing Tabs is the most powerful tool that you can use for your Facebook marketing
campaign.

To better understand what a Landing Tab is, let's look at its alternate name: the
Squeeze Page.

This page tries to “squeeze” important information about your customers, like their
names or e-mail addresses, for example. Why do you need those details?

Simply because you want to be able to apply your e-mail marketing techniques to these
prospects and to get into their inbox where they will be more likely to see your message.

Now you may be asking, “doesn’t this defeat the purpose of using Facebook for
marketing purposes?” Not exactly.

Unfortunately, your posts and updates will not be visible on 100% of your followers’
newsfeeds because of the changes Facebook made to its format. This has been the
case for a while and the numbers of fans who get updates on their newsfeeds continue
to decline.

Another point to remember is that people are not on Facebook to buy from you or
anyone else. Even if you reach 90% of your fans’ newsfeeds, your conversion rates will
remain low.

This is where the Landing Tab can work its magic.

By arranging and organizing the Tabs strategically, you will be able to useFacebook as
an effective targeted lead generation tool. First, attract them to your page and your tabs
then encourage them to provide their names and contact information so that you can do
your marketing pitches through other avenues.

This method has two important advantages: first, the customers who are giving you their
e-mail addresses are already interested in what you have to offer so it will be much
easier for you to convert these leads into sales.

To get more customers for your business, you should put a lot of effort into lead
generation. To do this, you need to have a constant influx of customers and
prospects who show an interest to what you’re offering and creative ways for you
to engage with and interact with them.
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Second, it gives you the opportunity to take these customers outside of Facebook
(where you have little control) and into a more comfortable platform where you can
operate more freely.

The second point is more important than it seems. Why? Because Facebook is a third-
party networking site which can limit you in what you can do as a business.

It can change its algorithms and formats and rules without prior warning and even if you
have invested a considerable amount of money to get your page set up right and for ads
and promotions, it won’t stop Facebook from making the changes that it wants to do.

You can create hundreds, or even thousands of different kinds of Landing Tabs — you
are only limited by your imagination.

The important thing to remember when creating a Landing Tab is that you should
always offer an incentive for prospects to “Like” your page.

There are three popular types of incentives or “opt-in” offers used in Facebook
marketing:

1. Single Opt-In Landing Tab

“Leave your name and e-mail address to receive a free...”

u Scholastic  The FACE Literacy Initiative ~ o Like

THE FACE LITERACY INITIATIVE (ureracy
HOME

Students do their best inside of
class when they have support
outside of class. Scholastic FACE

connedling every caring adult fo
ensure effective and sustainable
literacy support for all children,
whether in school, in the
communiity, or in the home.

teracy Initiative?

& mest important family- and community-based campaign in

JOIN THE FACE LITERACY INITIATIVE AND HELP INCREASE ACCESS TO BOOKS.

i
What other FACE programs support and improve mmﬁé;%
student literacy?
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2. Contest

“Enter your name and e-mail address for a chance to win...”

@ | vokswagen Think Blue. Workd Championship. ~ | [ vike |

Th i n k B I U e o World Championship 2013. '3 G

3. Webinar

“Enter your name and e-mail address to receive an invite to this webinar...”
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FREE VIDEO TRAINING!

Learn How to Generate 400-500
Leads Per Month Like Clockwork
Using this FREE Strategy!

‘ Enter your first name

‘ Enter your email address

R ————

It is completely up to you what you offer your prospects. Offer something that they won’t
be able to get anywhere else. And also, be sure that what you're offering is related to
your business or industry.

If you need information other than their names and e-mails, the Landing Tab is the
perfect place to ask for it. Just try to keep it as short as possible. The fewer steps your
visitors will have to make, the quicker they can “Like” your page.

Avoid making the mistake of putting in too much branding on your Landing Tab.
Remember, you just want to get their information, not make a sales pitch. They already
know who you are, now it’s your time to know who THEY are.

In Part 2 of this e-book, you'll learn how to create and customize your Squeeze Page
and how to add an opt-in feature.

Now we’re going into the second of the Big Three: Promoted Posts.

Did you know that because of recent changes to Facebook’s algorithm, only 10% to
15% of your fans or followers will see your posts on their newsfeeds?

This means that if you have spent most of your time trying to generate “Likes” and
“Follows” so that your posts will appear on more newsfeeds, then you may need to
overhaul your strategy.

If you want to guarantee that your posts will appear on newsfeeds, you’ll have to use
Promoted Posts.

Now if you are able to communicate with your customers outside of Facebook through

e-mail without having to pay to get your posts promoted, imagine the amount of savings
that you can get! And the best part is that you didn’t have to sacrifice effectiveness for

your savings.
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Without getting into the technical side of Facebook algorithms, let’s talk about why some
posts get into newsfeeds easily and why others just get lost among other lost content.

EdgeRank is basically Facebook’s curator. It is the algorithm that decides which photos,
posts, videos and other content get displayed on the newsfeed and how high it will
feature.

What it essentially does is it ranks “edges”and an “edge” is anything and everything that
happens on Facebook like status updates, comments, shares, likes... everything!

So how does EdgeRank rank edges?

By taking into account three important variables in its equation:

> Affinity is the relationship between a user and an “edge”. In relation to business
pages, the affinity between a brand and a user depends on how often a user
(your customer) interacts with a brand’s edges (your posts).

Simple actions like clicking on a photo, liking a post or sharing your page will
directly affect the affinity that that particular user has with your edges.

> The second variable is weight. This is the way Facebook measures the value of
a specific action within the platform. For example, commenting has more weight
than liking.

Facebook hasn’t really expounded on its weighing system but it's safe to assume
that the longer the time a user has to take to complete the action, the more
weight it has.

> Lastly, let’s look at time decay, the third variable. This essentially tells us the
time the edge has been in circulation. Generally, the older the edge is, the less
valuable it is.

Taking all of those variables into account, what does it tell us about newsfeed visibility?

Basically, if you want your posts to be more visible to newsfeeds, you need to post
media-rich content (like photos or videos) and engage your followers by encouraging
them to comment or share your post.

Understandably, not all businesses are able to post media-rich content for one reason

or another. To circumvent EdgeRank’s boundaries, consider using the “Promoted Post”
feature of Facebook.

What makes Promoted Posts different from Facebook Ads or Sponsored Stories is that
you can easily pay for the promotion right from the post itself using the “Promote” link.
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Craving for pizza. Ugh stress eating.

Lke - Comment shore —\

[ Promote an Important Post Total: $6.99 USD |
Mow you can promote this post to move it higher in friends’ news feeds and

help them notice it. Any post that you pay to promote will be marked as

Sponsored - Terms Apply

=
L

PayPal account

Payral
© New credit/debitcard | VISA m
Pay to Promote

Let’'s now look at the benefits and disadvantages of using Promoted Posts for your
business page:

Pros Cons
Economical The farther you want your reach
to be, the more you have to pay
Post will be visible to your If you have a smaller base of
followers and fans followers, impact won’t be big
Simple to use Only your fans and followers will

be able to see the post
Increase engagement and
interaction with your followers
Ideal for increasing brand
awareness
Very identifiable in newsfeeds

Promoted Posts are perfect for getting your posts in the newsfeeds of people who are
already interested in your brand. If you have contests, giveaways or bargains to offer,
Promoted Posts can effectively help in raising awareness for your events.

What's more, you can also review the activities that your post has generated. This

information can be valuable in your future posts. This will help you know which type of
posts generated the most activity and what type of content gets the most attention.
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On the other hand, if you want to reach a wider audience beyond those who already
follow you, Facebook Ads can be a useful tool.

Facebook Ads are those little boxes on the right side of a Facebook page.

Peapod By Giant Food
peapod.com

Shop Hundreds of
‘Weekly Sale Items from
Your Local Giant Store!
Save $15 on first order!

Store Brand Meds
LIKE if you're a savvy

shopper who wants to
save money by buying
S AV E store brand meds!

&) Like - 23,396 people like Store Brand Meds.

Northern VA Realtors
nesbittrealty. com

A family-run real estate
N ESBITT brokerage serving

Northern VA, Find out
REALTY. why our dients love us,
703 765 0300

Shopaholic In Lipstick

7 '3 For beauty junkies and
3 fashion fanatics,

& Like - 3,526 people like Shopaholic in Lipstick

Generally, Ads that appear on a user's Newsfeed are more expensive than other types.

Facebook Ads are very easy to set up and can be 100% effective in driving targeted
traffic to your page.

The only danger of using Facebook Ads is the fact that a lot of people are generally
annoyed by any type of advertising. The best way to get on their good side is to post
creative and entertaining ads that can make them smile.
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If you’re not sure on how to even begin using Facebook Ads, these 10 tips will help you:

Tip #1: Have an ad objective.

It will be A LOT easier for you to be creative on an ad, and to prepare the copy,
images and other materials, if you know what you want your ad to accomplish.

Tip #2: Know who the ad is targeted to.

Knowing who you want the ad to sell to will give you a better chance of creating
something that will appeal to your target. Be as specific as possible in
determining your demographic to increase the effectiveness of your ad.

Tip #3: Grab your audience with just 25 characters.

This 25 character phrase is your “hook” and it should grab the attention of your
audience to make them want to read more about what you have to offer.

Tip #4: Write a compelling 90-character copy.

If you noticed, Facebook ads are tiny. This means that you don’t have a whole lot
of space to work with. Copies can only be 90 characters long so you really need
to get your creative juices flowing to write a compelling copy that can grab
people’s attention.

Tip #5: Use an eye-catching image.

Facebook only allows 100px x 72px images on its ads. Again, you only have a
small real estate to work with so make it count!

Tip #6: Be as precise as possible!

This ties in to Tip #2. When creating a Facebook ad, you have the option to
choose which categories of interests your ad falls into. Be as specific as possible
so that your ad will be visible to the people most likely to be intrigued with what
you have to offer.

Tip #7: Micro-manage.

You'll be able to determine the interest that your ad is generating within the first
15 to 30 minutes. Stay glued to the analytics. If the click-through-rate (CTR) of
your ad is on a rapid decline, best to cancel the ad and cut your losses.

Tip #8: Create multiple ads at a time.

Having just one ad active at a time won’t help you reach your objective efficiently.
Create tens, or even hundreds, of ads at a time (subject to budget) to multiply
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your reach and visibility. Experiment with different copies and images on each
campaign to add variety to your ads.

Tip #9: Track, measure and analyze.

One of the biggest mistakes you can make with using Facebook ads is to forego
monitoring its performance. There are plenty of tracking tools that you can use
that will help you know which ads are performing well and who are clicking on
your ads. This data will help you in your future Facebook ad campaigns.

Tip #10: Don’t be afraid to experiment.

There is no single formula for success when it comes to Facebook ads. You'll
have to experiment with different combinations of copy, images, demographics
and other variables to know which ones are the best for whom.

Don’t be put off if your first few ads underperform. Always look at each campaign
as learning experiences to make your future ones the best they can possibly be.

Sponsored Stories

Moving on from the Big Three, we’ll now look at another useful Facebook business
feature: Sponsored Stories.

In a nutshell, Sponsored Stories are featured actions that a user has done on a page
and will be shown to that user’s friends, either through the newsfeed or the sidebar.

Eventbrite -
TechCrunchand
CrunchGear present
TRON: Legacy in 3-D
(San Francisco)

Eventbrite

84 - Get Tickets

Sponsored Stories can be used as a supplement to other Facebook marketing
campaigns like ads or Promoted Posts, for example, or as a standalone advertising
campaign.

Like in the example above, Sponsored Stories highlight user activities such as Liking or
Joining an event.

It is not limited to just actions on Facebook. For example, adding an item to a wish list
on Amazon can also be featured as a Sponsored Story.
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[i Add this to my xmas list.

http: f fwww.amazon.com/Harry-
Potter-Page-Screen-Filmma
king/dp/16...

Harry Potter Page
to Screen: The
Complete
Filmmaking Jo..

11 )3 - Share

Other actions can include sharing an article from your website or using an app on
Facebook or joining a contest. You have plenty of options of what to feature!

Just like a Promoted Post, Sponsored Stories are organic user actions that are
advertised on Facebook. And just like Promoted Posts, Sponsored Stories will only be
visible to your followers or fans.

Page Post Ads

Another type of Facebook advertising tools that you can use is the Page Post Ads. It
shares some similarities with Promoted Posts and Sponsored Stories but the main
difference is that its visibility is not only limited to your followers, it can be seen all over
Facebook.

of March
Ro\l gSto e cal slﬂu of March A
bgb ising thriller.” -Peter
Travers

l

It can get confusing as to what is what between Promoted Posts, Sponsored Stories
and Page Post Ads so let’s look at this table to compare and differentiate the three:
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Promoted Posts

Sponsored Stories

Page Post Ads

Where to Start
Reach and
Visibility

What is Advertised

Type of Content

Visible on Mobile?

From the post itself

Fans and followers
only

Your own posts on
your page

Posts on your page
including the likes,
shares and
comments it
generated
Yes

Facebook Ads
Platform
Fans and followers
only but you can be
more specific with
your targeting
Users’ actions on
your page and
select external
pages
Actions done on
your page, app,
events and external
URLs

Yes

Facebook Ads
Platform
Fans, followers and
anyone on
Facebook

Your own posts on
your page

Posts on your page
including the likes,
shares and
comments it
generated
Yes

The great thing about Post Page Ads is that you can access the full targeting features of
Facebook ads. Think of it as a cross between a Facebook Ad and a Promoted Post.
You get the wide reach of a Facebook Ad and you get to feature the stuff that you post
on your page. This can be the perfect combination for targeted features!

Now that you know the different types of Facebook ads that you can use, let’'s look at
the actions that these ads can trigger.

> Send users to an external page.
Your Facebook ad can bring users to your website or pages within your website.
Any external URL can work here. Just be sure that the landing page that the
visitors will see is active and relevant to the ad.

> Send users to an internal Facebook page.
You can send users to your Facebook page or any page on Facebook. The main
advantage of using this type is that it lets you choose your headline for the ad.

> Make users do a specific action within Facebook.
The users will be directed to a specific page on Facebook where they can
complete actions such as Liking, Sharing or Commenting on a post. You can also
use this to get people to Like your page or to opt-in on your Landing Page.

There are three destinations that you can use:

o Page - so that users can Like, Share or Comment
o App — acquire users, get users to install or use the app
o Events — have people RSVP to your event
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Before moving on to Part 2 of this e-book, let’s first look at another Facebook
advertising technique that you can use: Facebook Offers.

Facebook Offers

The reason that this was saved for last is because it is a fairly new feature that
Facebook rolled out.

Facebook Offers essentially lets business offer discounts, bargains, deals and other
gifts to its customers from their Facebook page.

. Macy's posted an offer

Moo
Get 25% off your purchase of $100 or
more. Save BIG on the latest trends!
Get Offer
20,176 claimed this offer for free.

4 You and 10,753 others like this.
L) View all 335 comments [ 1,691 shares

Write a comment.

When Facebook Offers was first rolled out, businesses were able to post offers for free.
Nowadays Facebook requires a fee to post offers for Facebook users and it requires
that you have at least 100 followers before you can create an offer.
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There are three types of offers that you can post on your page:

>

>

In-Store only. These offers have to be redeemed in a physical store and the
users have to print out the offer that they claimed or show it on their

smartphones.

Online only. These offers can only be redeemed online through an online store
or website.

In-Store and Online. These offers can be redeemed online and in-store.

Follow these steps to create an offer for your followers:

1.

Page28

First, click on the “Offer, Event +” tab on your timeline or page.

| Status  [@ Photo / Video £} Offer, Event +

What have you been up to?

Then choose the “Offer” option.

Status 2| Photo / Video Offer, Event +

[ Event

) Milestone

== Question

Choose the type of offer redemption you prefer.

Status (@] Photo / Video Offer, Event +

In Store Only In Store & Online Online Only

If you chose the In Store & Online or Online Only option, you will be asked for the
URL where the offer can be redeemed.

Status 1] Photo / Video Offer, Event +
Redemption

Enter the web address where people can get your offer:

Add an optional redemption code:
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3. Add an attractive, creative and attention-grabbing photo and a compelling
headline to get people interested in your offer.

[5) status  [[@ Photo / Video Offer, Event +

Basics (1 of 3) Back

Upload
Thumbnail

20,000claims that expire on 10/16/2012
Bl Terms Help ﬁ

terms (all offer types)

barcode (for in store only)

set expiration date
& claims # (all offer types)

This is also the place where you can define the terms of your offer like how many
people can redeem it and when the offer will expire.

4. Preview your offer to know how it would appear on your page and elsewhere on
Facebook.

Shopigniter
Redeem offer by taking this email to Shopigniter and show it to the staff from
our p it Or 9o 10 hIp:/ fwww.exampleofferpage.com/ and enter

your ph t
examplecode when you check out

example offer copy
Expires today
% Claimed by Kelly Cooper
.

[ USSR

wistoos INNINIIINN

m o

This message was sent 1o you because you ciaimed an offer

You will also receive a preview of your offer via e-mail. Once you’re happy with
the offer and no further proofreading or editing is required, you can move on to
the next step.

5. Set your budget. Other than what you will be investing in the offer itself, you'll
also have to invest in the advertising of the offer.
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| Status (@) Photo / Video

Budget (4 of 4)

Offer, Event +

Back

Promote later using another Facebook Ad tool.

$160

More Options ~

king "Share," | agree to Facebook's Terms and

Add Targeting ~

Est. R 27.72k - 51.48k ¥

Advertising Guidelines

Targeted to: 6,813,600

Keep in mind that the bigger the budget, the wider your reach.

6. Define and target your audience. As in regular Facebook Ads, you’ll be able to
specify the demographic that you want your offer to appear to.

Status [®] Photo / Video

Budget (4 of 4

Offer, Event +

Back

Promote later using another Facebook Ad tool.

$160 Est. Reach 27.72k

More Options ~

Add Targeting
Gender
Relationship Status
Educational status
Interested In
from your page.
Age
Location

Language

Targeted to: 6,813,600

Undo

That’s it! That’'s how easy it is to post Facebook offers!

*kkkkx

Part 1 Summary

The first part of your journey to effective Facebook marketing ends here.

By now, you’ve learned about the different types of Facebook advertising you can use

to promote your Facebook page and your brand.
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The advantage of using the techniques and methods that you just learned is that it can
be used at any stage of your business. Whether you're just starting out with Facebook
marketing or have been in the game for some time now, these techniques are flexible
enough to work for a wide variety of marketing objectives.

Forget about the days when advertising and selling relied on aggressive sales pitches.
The future of marketing is all about getting the attention of your market through creative,
useful and educational content that they can easily relate to and share with their
networks.

With that said, you now know how to reel your audience in. The next thing you’ll have to

do is to foster these new relationships and to convert them to something financially
measurable.
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Part 2.Relationship Marketing on Facebook

*kkkk

Creating Your Marketing Strategy

A marketing strategy is your blueprint of what needs to be done in order for you to reach
your objectives.

Creating a marketing strategy can be intimidating but it is an absolute necessity. Any
online marketing guru will tell you that without a marketing strategy, you’ll waste an
opportunity to acquire new leads and to retain customers.

Content marketing is the best strategy to use for Facebook. Through compelling
content, you'll be able to meet different kinds of marketing objectives while fostering a
dynamic relationship with your existing customers.

Here’s a great infographic from First 10 and Smart Insights on the types of content that
you can use to elicit four major emotions from your audience:
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The Content Marketing Matrix

2,
B 5, What are your marketing goals for
: - ’J{% content?
=- A\ & To help review your content marketing
2R oS " COMPETITIONS CELEBRITY options for your B2C, B2B or
ln . ENDORSEMENTS

> not-for-profit organisation, and map

content formats against customer
purchase intent and decision style.

®

BRANDED VIDEOS

Use the four quadrants Entertain,
Inspire, Educate and Convince as a

: starting point to spark your own ideas.
t E : “ 3 ' 1 Let us know what you think
. o ey qa= @smartinsights and
ARTICLES EBOOKS ENEWS S A TR
s ST - § www.smartinsights.com
: = e
N - FEATURES N
JYEOCRAREICS pEMOVIDEDS ‘ CASE STUDIES
. BROUGHT TO YOU BY
| e @ (@ FIRST10
% CHECKLIST DATA SHEET &
Eiisenin = &PRICE GUIDE
GUIDES ' ()
= Smart
'WEBINARS H
3 CALCULATIONS Ins'ghts

Now combine the infographic above with the different types of Facebook ads outlined in
Part 1 and you have yourself a fool-proof marketing strategy!

There are three ways to conduct your Facebook relationship marketing strategy:
1. Business Pages
2. Personal Pages/Profiles
3. Facebook Groups

Once you are able to create dynamic, interactive and robust pages and groups, it will be
easier for you to maintain a community of loyal customers who love your brand.
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Business Pages

There’s a lot of controversy surrounding the effectiveness and general usefulness of
Facebook business pages.

After all, personal profiles now have Timelines and Promoted Post features, and less
than 20% of posts from business pages get to people’s newsfeeds. On top of that, only
a small of number of visitors actually see your Landing Tabs.

So is having a business page really worth it?
The short answer is yes, it definitely is worth it.

First of all, business pages benefit you because it's a platform for you to talk about your
business, promote your products and services and have conversations and interactions
related to your business with your customers.

Secondly, business pages are organically optimized for business. This means that there
are certain features (like Sponsored Stories and Offers) that are only available in these
types of specialized pages.

Unlike with personal profiles, you can post events, games, contests and other exciting
promotional activities that you can easily advertise without having to work with a limited
set of tools.

Lastly, personal profiles are NOT allowed to be used for commercial gain. This limitation
is outlined in Facebook’s Terms of Use and Facebook can take down your page at any
moment if you are found violating this regulation. Not good!

4. Registration and Account Security

Facebook users provide their real names and information, and we need your help to keep it that way. Here are some commitments you make to us relating to
registering and maintaining the security of your account:

. You wil not provide any false personal information on Facebook, or create an account for anyone other than yourself without permission.

. You wil not create more than one personal account.

. If we disable your account, you wil not create another one without our permission.

. You wil not use your personal timeline primarily for your own commercial gain, and wil use a Facebook Page for such purposes.

. You wil not use Facebook if you are under 13.
. You wil not use Facebook if you are a convicted sex offender.

. You wil keep your contact information accurate and up-to-date.

@ N oo v a|w o =

. You wil not share your password (or in the case of developers, your secret key), let anyone else access your account, or do anything else that might
jeopardize the security of your account.

w

. You wil not transfer your account (including any Page or application you administer) to anyone without first getting our written permission.

—
=3

. Tf you select a username or similar identifier for your account or Page, we reserve the right to remove or reclaim it if we believe it is appropriate (such as when
a trademark owner complains about a username that does not closely relate to a user's actual name).

Share this Document nh E


https://www.facebook.com/sharer/sharer.php?s=100&p%5burl%5d=http%3A%2F%2Fwww.andrewspenceonline.com%2Fflipbook%2F&p%5bimages%5d%5b0%5d=https%3A%2F%2Fmultimedia.getresponse.com%2F808%2F483808%2Fphotos%2F1256685.jpg&p%5btitle%5d=I+just+downloaded+this+fab+ebook+about+Facebo
http://twitter.com/home/?status=I+Downloaded+this+fab+Doc+about+Facebook+Marketing+from+@AndrewSpenceIM+http://www.andrewspenceonline.com/flipbook/
https://plus.google.com/share?url=http://www.andrewspenceonline.com/flipbook/
http://www.linkedin.com/shareArticle?mini=true&url=http://www.andrewspenceonline.com/flipbook&title=Andrew%20Spence%20Online&summary=Download%20FreeI%20just%20downloaded%20this%20fab%20ebook%20about%20Facebook%20Marketing%20for%20free%20from%20Andrew%20Spe

Page35

Business pages also provide its users with “Insights”, a built-in analytics tool that can
give you the data and statistics that you can use to understand your audience better
and the type of content that they respond to the most.

*kkkk

The Goal of Your Business Page

Simply put, the main goal of your Facebook business page is to acquire new customers
and to keep your existing ones.

How exactly can you do this? By collecting contact information (name, e-mail

addresses), interacting with your audience through your posts, engage your prospects
and build trust with your target market.

*kkkk

BuildingYour Facebook Business Page

The best place to start learning about optimizing business pages is learning how to
create a Facebook business page.

Follow these easy steps to get started:

1. There are two ways to create a business page. First is by logging in to your own
personal Facebook account and clicking on the ‘Create a Page’ icon on the left
panel of your newsfeed.

‘r| Pages Feed 20+
% Like Pages 5
| W) Create 3 Page... |

The second way is to go to the Facebook homepage while you're logged off then
click on the “Create a Page” link at the bottom of the screen.
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facebook

Connect with friends and the
world around you on Facebook.

=— See photos and updates from friends in News Feed.

b Share what’s new in your life on your Timeline.

)

p :,\ Find more of what you're looking for with Graph Search.

U

Email or Phone Password

Sign Up

It’s free and always will be.

First Name Last Name

Your Email
Re-enter Email

New Password

Birthday
Month E Day E Year E \;,mdday TRy
© Female © Male

By ciicking Sign Up, you agree to our Terms and that you have
read our Data Use Policy, including our Cookie Use.

I Create a Page for a celebrity, band or business. I

2. Choose the type of page that you want to create. For reference, review the first
part of this e-book to see the description of each type.

| Create a Page

Create a Facebook Page to build 3 dloser relationship with your audience and customers.

(0

Local Business or Place

Artist, Band or Public Figure

" @

Company, Organization or Institution

Entertainment

Brand or Product

Cause or Community

After clicking on a page type, you’ll be asked for more specific details about the

page that you want to create.
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Company, Organization or Institution Brand or Product

Join your supporters on Facebook.
Pet Supplies Iz‘

Choose a category |Z|
Moxie's Pet Boutique

Company Name
P Iagree to Facebook Pages Terms

[ 13gree to Facebook Pages Terms _
Get Started
Get Started

3. If you choose the first way of creating a page, you’ll arrive on the page where
you’ll be able to add more details about your business page.

Set Up Moxie's Pet Boutique

| 1 About 2 Profile Picture 3 Facebook Web Address 4 Add to Favorites

Tip: Add a description and website to improve the ranking of your Page in search.

Add a description with basic info for Moxie's Pet Boutique.

Website (ex: your website, Twitter or Yelp links) Add Another Site

Is Moxie's Pet Boutique a real business, product or brand? @ Yes @) Mo
This will help peopie find this business, product or brand mare sasiy on Facebook.

\isit Help Center m

If you chose the second option, you’ll be asked to log in to your account to create
a new business account before you can add details for your page.

Log in with my Facebook account

Create a new business account

4. Fill up the fields then continue on to the other fields. You can change the
information that you put here later on. We’ll go more in-depth with the
optimization of these fields shortly.

That’s it! Just four simple steps to follow to create your own business page!
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Branding

Go to any business page on Facebook and what’s the first thing you see? That big
image that you see on the top of the page is called the Timeline Cover.

Unfortunately for business pages, Facebook set a number of rules and regulations for
the type of images that you can use and the subject of the photo.

Cover Photos

* What are the guidelines for my Page's cover photo?

Use a unique image that represents your Page. This might be a photo of a popular menu item, album
artwork or a picture of people using your product. Be creative and experiment with images your audience
responds well to.

All cover photos are public, which means anyone visiting your Page will be able to see the cover photo.
Cover photos can't be deceptive, misleading, infringe on anyone else's copyright or be in violation of the
Pages Terms. You may not encourage people to upload your cover photo to their personal imelines.

Cover photos must be at least 399 pixels wide.

To get the fastest load times for your Page, upload an sRGB 1PG file that's 851 pixels wide, 315 pixels tal
and less than 100 kilobytes. For images with your logo or text content, you may get a higher quality
result by using a PNG file.

Let’s look at some creative examples of Timeline Covers for business pages.

(J ' Fanta @ [wike | [+ ]

Home Fruit Slam

Food/Beverages
Fanta. More Fanta. Less Serious.

About - Suggest an Edit
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|

AK Your Guide

\ to the Social Media Jungle

4

.

SocialMedia

Examiner -~

Social Media Examiner

eI e e e ial Media Il EREE Facehook |
- ¢ Social = FREE Facebook

Social Media Examiner is the world’s largest online social

= 3~
media magazine. Check us out here: POl . with - w;‘ar"‘reffhgl i | . 1 58k
www.sociaimediaexaminer.com. I Michael Stelzner eo u ura
About - Suggest an Edit Photos Podcast Welcome

Media Examiner

>

W Medomnao
e THE 2
¢.-) OFFICIAL - . o
[ £ ) STORE '

About - Suggest an Edit Photos BandPage Shop Videos

Musician/Band
Download MDNA from iTunes now!
http://smarturl.it/mdna
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Walmart

o Like | [#%

What's On [f&e
Your Mind? §

About - Suggest an Edit Photos My Local Walmart Likes Feedback

Retail and Consumer Merchandise

"If we work together, we'll lower the cost of living for
everyone...we'll give the world an opportunity to see
what it's like to save and have a better life.” - Sam

After taking care of your Timeline Cover, the next part you need to pay attention to is
the About section.

*kkkk

About Section

Have you ever heard of this little online marketing term called “SEQ”? SEO or Search
Engine Optimization has been the backbone of online marketing for the past few years
and believe it or not, SEO also works on your Facebook page.

The best place to start littering your page with SEO techniques is in your About section,
specifically, the first 200 characters of your About section. This portion of your write-up
is the most visible part of the section and will appear on your main business page.

Always include the URL of your website or any landing page that you want your visitors
to go to so that they can learn more about you and your business.

Here are some examples:

Professional Services - Add A Category Travel/Leisure

HubSpot is alkin-one inbound rmarketing software that Welcome to our official US fan page! Visit us at

helps businesses generate more leads online. cathaypacific.com/us Local Reservations 1-800-233-ASIA

www.HubSpot.com (2742) Follow us on twitter twitter.com/cathaypacificUs
About - Suggest an Edit About - Suggest an Edit
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ne/Spirits
HEMNESSY ENCOURAGES RESPONSIBLE DRINKIMG of its
products as a member of DISCUS - www.discus.org

About - Suggest an Edit

If you are using the Local Business/Place page type, you won’t have the option to
include a URL in the About section that appears on your homepage. Instead, you'll be
asked to provide the address of your business, contact numbers and hours of operation.

% % (0-10) * Sandwich Shop

§ 318 1st Avenue SW, Rochester, Minnesota 55902
. (507} 424-1661

@ Closed until tormorrow 10:30 am - 8:00 pm

About - Suggest an Edit

*kk

Custom URL

In some instances, Facebook does not allow the setting up of a custom URL when a
page is first created. In these cases, the page needs to get 25 Likes before a custom
URL can be set.

The custom URL is the unique web address of your Facebook page. For example,
Starbucks’ unique URL is

If a custom URL is not set by you, Facebook will assign you a generic URL which
typically contains lots of numbers and random letters jumbled up.

From a branding perspective, this generic URL does you no good. After all, who can
memorize a web that looks like an algebra equation?

Customizing your URL should be one of the first things you do when setting up your
own Facebook business page.

Doing this is easy. Just follow these steps:

1. On the Admin Panel of your page, click on the “Edit Page” tab and choose
“Update Page Info” from the options.

Share this Document nh m


http://www.facebook.com/Starbucks
https://www.facebook.com/sharer/sharer.php?s=100&p%5burl%5d=http%3A%2F%2Fwww.andrewspenceonline.com%2Fflipbook%2F&p%5bimages%5d%5b0%5d=https%3A%2F%2Fmultimedia.getresponse.com%2F808%2F483808%2Fphotos%2F1256685.jpg&p%5btitle%5d=I+just+downloaded+this+fab+ebook+about+Facebo
http://twitter.com/home/?status=I+Downloaded+this+fab+Doc+about+Facebook+Marketing+from+@AndrewSpenceIM+http://www.andrewspenceonline.com/flipbook/
https://plus.google.com/share?url=http://www.andrewspenceonline.com/flipbook/
http://www.linkedin.com/shareArticle?mini=true&url=http://www.andrewspenceonline.com/flipbook&title=Andrew%20Spence%20Online&summary=Download%20FreeI%20just%20downloaded%20this%20fab%20ebook%20about%20Facebook%20Marketing%20for%20free%20from%20Andrew%20Spe

Admin Panel
Notifications

You have no new notffications
[= Share something on your Page

Get More Likes See Likes | Insights

Create an ad to get more people to lke
your Page.

¥ Moxie's Pet Boutique
' Product/Service ﬁ
Sponsored

Get More Likes

S ENER A Build Audience = Help = | | Hide |

Update Page Info
Edit Settings
Manage Admin Roles

Se See Al

No new messages.

Use Activity Log
See Banned Users...

When you get a new
message, t wil appear right
ere. To turn messages off,
incheck the box next to
the Messages option in your
admin settings.

Use Facebook as Bea

Page Tips

Build Your Audience

Try these different ways to
get more people to like your
Page:

[E Invite Email Contacts

You need 30 more lkes on your
Page to get access to insights about
your activity.

0 likes

2. On the Page Info page, look for the Page Address field then click “Edit” on

right.

Moxie's Pet Boutique

ELER OGN Settings

Admin Roles More...

the

Name Moxie's Pet Boutique Edit
| Page Address .facebook.com/MoxiesPetBoutique Edit
Category Brands & Products : Product/Service Edit
Topics Choose three words to describe your Page Edit
Start Info Joined Facebook Edit
Release Date Enter a release date Edit
Short Description Quirky, yummy and fun doggy items for your four-legged baby. Edit
Company Overview Enter company overview Edit
Long Description Write a long description for your Page Edit
General Information Enter general information Edit
Mission Enter mission Edit
Founded Enter names of founders Edit
Awards Enter awards Edit
Products Enter products Edit
Website http://moxiedaries.com Edit
‘Official Page Enter the official brand, celebrity or organization your Page is about Edit

3. After clicking on “Edit”, click on “Change web address”.

Page Address

You can now direct people to www.facebook.com/MoxiesPetBoutique.

Change web address  [?]

| || Canoel|

You may need to change the active account before you can type in the URL that

you want to use.
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© You are using Facebook as Moxie's Pet Boutique

To access this page, you'll need to switch from using Facebook as your page to using Facebook as
yourself.

Ccontnvess L

4. After switching profiles, you’ll now be able to define the custom URL that you
want for your business page. You can also check the availability of the URLs on
the page itself.

Each Page can have a username

Easily direct someone to your Page by setting a username for it. After you set your username, you may only
change it once.

Page Mame: Moxie's Pet Boutique IZ| MoxiesPetBoutique

Moxie's Pet Boutique already has the username MoxiesPetBoutigue. You can visit it by going to
hittp://www.facebook.com/MoxiesPetBoutigue. You may change this username once.

Check Availability

5. After settling on the URL that you want, simply follow the prompts to finish the
process.

With your page set up (for the most part), it's now time to add more meat and potatoes
into your Facebook business page.

*kkkk

Tab Apps

By now, we’ve established that Facebook business pages are great for online marketing
and social networking visibility.

To add to the good stuff we've already discussed, let’s look at the potentially powerful
feature called Tab Apps.

In Part 1, we mentioned Landing Tabs. Tab Apps simply expand on that idea.
Tab Apps are individual pages within your general Facebook page and it has its own
URL that you can use as landing pages for ads and posts.These apps can be used by

your followers and fans without having to leave the confines of Facebook.

You can easily identify the Tab Apps on Facebook pages by looking at the space under
the cover photo.
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= MY WORLD.
THE UNITED NAT!ONS
GLOBAL SURVEY
*FOR A BETTER WORLD.

CHANGE THE WORLD ONE VOTE AT A TIME
www.cokeurl,com/MYWorld2015

Coca-CoIa (] o Like | | Message % +

likes * 875,499 taking about this

ola Facebook Page is a collection of your
stories showing how people from around the world have
helped make Coke into what it is today.

About - Suggest an Edit Photos

When there’s no more space in this section for Tab Apps to be featured, users can
expand on this portion by clicking on that little button with a number and an arrow.

Food/Beverages ‘.
The Coca-Cola Facebook Page is a collection of your

stories showing how people from around the world have ‘ Ggm

helped make Coke into what it is today.

About - Suggest an Edit @ Photos & Likes B videos B Your Stories

T e B 43 7&

B Events House Rules { Ahh Giver B Coke Zone

;ﬁ;‘f i
B.
é’wﬁ Hupplnas
strike next?

Coca Cola Global... @) &I&TOIATHE ... B WWHSN? © Page Creators

Facebook published a straight-forward step-by-step guide on how to create Tab Apps.
To see this article, go to this link:

If you checked out the link above, you’ll notice that it requires you to already have an
app to put on your business page.

It sounds like a daunting task but here are some very useful and helpful tutorials to get
you started:

You can also look into outsourcing app development to professional and freelancer
developers to save time and to guarantee having a creative and fully-functional app.
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To give you an idea of what Tab Apps look like when active, check out these examples:

Ceztoly

GIVE THE GIFT OF A COKE'
ALONG WITH A MOMENT OF
AHH FOR YOUR FRIENDS.

CHOOSE A PHOTO _f

here
‘0 select a question.

Share Kaity with
your friends
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——
BURT'S BEES

LIKE US

TO GET COUPONS FOR YOUR FAVORITE
BURT'S BEES PRODUCTS.

We want to

7 ¢HARE NATURE’S GIFTS
—— with you. — /

w - -

We'll donate $.20 to
City Harvest
for every new Like we receive!

Help us reach our goal of $2,200!

Like us on Facebook
& we'll donate 20¢ per like

CITY: ‘1 DrPraeger
HARVEST ; Help feed those in need.

cityharvest.org

For more information vist: www.drpraegers.com nD
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my friends

- The world has heard the legend of the Most Interesting Man.
Now;, it’s time for you to get your due. Dos Equis invites you
to create a legendary film of your own. Transform your
Facebook photos into the Legend of You and show your

i~  friends just how interesting you are. Sez example film.

"‘.@E»@ENDOF ¥0OU TERMS AND CONDITIONS |

“Welcome to the Legend of You application (the "Application”), which ’t‘f*
is brought to you by Heineken USA Incorporated d/b/a Cervezas
Mexicanas ("Heineken"). We're glad that you're here and that you're
interested in learning more about how to participate. Please read

(CF agree to the terms and conditions

The Content of Your Page

Let's not forget the most important piece of the Facebook marketing puzzle for
relationship building — content.

No matter how pretty your page is or how awesome your apps are, if you are not
posting useful, relevant and creative content for your followers, your page will be largely
ignored.

What's the use of having thousands of followers if they have no reason to visit your
page?

As important as a Facebook business page design is, if it doesn’t have strong content to
fill up your timeline, it won’t be able to reach its full potential marketing-wise.

It's worth taking our time for this lesson since after all is said and done, content
marketing will continue to be the life force of your Facebook page.
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As in a personal Facebook profile, business pages have a wide variety of content types
that can be published. Let’s look at each of them one at a time.

*kkkk

Photos and Images

We’ve all seen them on our newsfeeds. Photos and images of people, places, animals
and everything else under the sun... Including the sun itself!

We all have a different idea of what makes an image attention-grabbing, attractive or
simply too weird to pass up. Let’s look at some examples:

m Dogbook

As a dog thinketh in his heart, so is he.

Follow Dogbook for the best photos everyday — with
Amey Flynn Walker.

£ 2,421 people like this. Top Comments *
[ 543 shares
n Kat Nordstrom Now that is determination!!

Like * Reply * €34 - 2 hours ago via mobile
! Kelley Courington Stillman Steve Hester
Y Like " Reply "&h1 -2} a mobile
£J 2 Replies * abou

1 Erica Brown I LOVE THIS!! Teach Boone to do

Sl that!
Like - Reply * €3 1 * about an hour ago
Stephen Andrew White Jr. He thinks he's a
beaver??
Like * Reply * € 2 * about an hour ago via mobile

Bat Country

K Like This Page * 4 hours ago

"I want to make a promise to you, the reader. And I
don’t know if I can fuffil it tomorrow, or even the day
after that. But I put the bastards of this world on notice
that I do not have their best interests at heart. I wil try
and speak for my reader. That is my promise. And it wil
be a voice made of ink and rage."

The Rum Diary by Hunter S. Thompson

&Y 520 people like this. Top Comments -
[7 169 shares
S Matthew Herrin Amen! I too, have taken this
'i_} vow; The Hunter-S-Vow.
" Like * Reply * 42 * 3 hours ago via mobile

Penelope May dead on
Like * Reply - 37 minutes agc
Tiffany Pate this is awesome...love it!

el Lie Reply * about an hour ag
H Penelope May love yr pic
R R SeEES
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National Geographic
Like This Page 1

After three weeks, photographer George Steinmetz
finally captured this stunning shot of a female mountain
lion.

To see images from photographers and explorers in the
field, follow National Geographic on Instagram:
http://instagram.com/natgeo

88,336 people like this.

hares

uss's eyes, A

ago - Like
sssss | tres touchant
18 hours ago - Like
Nieves Pot-pot cute cat...

k
12 hours ago - Like
.. ! a Duque Lindo catito!

See Translation
go - Like

ﬂ Ali Roshan Nice Earth.. Q) Q)
S 8 hou mobile - Like

. Lella Imad Awwad Q) amizing Q)
4 hours ago - Like

Food Network
@ Like This Page - Saturda

Recipe of the Day: Ultimate Barbecued Chicken

Get the recipe >> http://bit.ly/18cWPbR

£ 4,046 people like this, Top Comments ~
[ 1,377 shares

Kelly Colwell This looks yummy! I always marinate

my chicken in a my homemade BBQ sauce, thinned
down with a good quality beer. This makes for a moist
finished product and it tastes really awesome. Since this
thread got off track with comments about Paula, I'l
throw my pennies-worth in. I support the decision of
Food Network.

Like - Reply * & 35 * Saturday at 9: 16am * Edited

This comment has been hidden.
Unhide

Report

Block Sharon

&) 4Replies

Many page owners make the mistake of simply posting a Google Images link instead of
uploading the photo manually and mentioning the source in the Descriptions section.

By keeping the viewer within Facebook (instead of them having to go to an external site
to view the image), you make it easier for them to not only view the photo but also to
leave a Comment on your image or to Share it on their newsfeed.

| understand that it's not always that easy to find high-quality and engaging images to
post on your Facebook page.

The good news is that there are now hundreds of tools that you can use for image
curation and photo editing. These tools make it easier for you to look for eye-catching
photos and post it on your page with just a click.

Check out these tools:
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Another type of photos that are popular in Facebook is edited images with inspirational
or funny text printed on top of the photo. You don’t have to know how to use Photoshop
to create this type of image, there are plenty of tools online that you can use:

>
>

>

Check out your Insights and EdgeRank to see which images bring the most views so
that you can post the same type of photos again and again.

*kkkk

Calls to Action (CTA)

Now that you've grabbed your followers’ attention, what next?

Instead of just posting a compelling photo for your fans to admire, ask them to
Comment, Like and/or Share your post. This is called a call-to-action or CTA. Whenever
you urge a reader to do something or “take action”, you are using CTA.

In online marketing and sales in general, the most common CTA phrases are:

> “Subscribe/Buy/Call Now!”
> “Click on this link to get started!”
> “Watch this video to learn more”

You get the point.

In Facebook, CTAs are essential if you want to create discussions and engagement
within and among your community of followers.

Here are some examples floating around Facebook right now:
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<" Krispy Kreme Doughnuts
June 27 #

Dogbook
Know someone having a birthday today? Tag them in this pic and All dogs are beautiful.
invite them to celebrate with us on ours-
http://KrispyKreme.com/76th Wouldn't you say?

Follow Dogbook for the best photos everyday

I AM
BEAUTIFUL

AND If YOU
TRY 10 TELL
ME OTHERWISE

ON ALL YOUR
THINGS

Like - Comment - Share 3147

&Y 1,481 people like this. Top Comments ~ Unlike * Comment - Share * 41,533 14 [5) 356 - about an hour ago * @

The Newsroom
Monday @

Share this if you make nerds look good.

Marines
Sunday @

Do you care for a service member or veteran diagnosed with a TBI “YOU'RE A NERD
after October 2001 whike serving in the miltary? You may be elgible AND I'M A NERD AND
to participate in research requested by Congress. YOU MAKE NERDS
For more information vistt, http://www.dvbic.org/caring-caregivers I_OOK BAD s o1
— CHARLIE
Like - Comment - Share 129
o 1,385 people like this. Top Comments - ¢ NO, | MAKE NERDS
. Write a comment... [_OOK GOOD 4

— SLOAN

Richard Mason It's a trap. This is the same Congress that just
five months ago wanted to ban guns from vets with PTSD and
TBIs. You'd be a fool to go through this study.

Like - Reply * ¢ 16 * Sunday at 7:21pm via mobile

Brady Ulery In other words.. allow our tyrannical government
to expierement on us?
Like - Reply * ¢ 12 * Sunday at 7:00pm

2 1Reply Like - Comment - Share 32175
&3 9,483 people lke this.
= View 25 more comments £ View previous comments 2 of 280

When creating a marketing strategy, always have a set of goals for each day, week or
month. Combine your beautiful photos with a viral CTA (like the ones in the examples
above) and watch as your content getsthe engagement that it deserves!

*kkkkx
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Promotional Posts

Not to be confused with Facebook’s Promoted Posts.

Promotional Posts are essentially posts or updates that you make on your timeline that
offers something to your followers WITHOUT using Facebook Offers.

These are simply FREE posts that provide links or instructions on how your followers
can join or redeem your events or offers.

Sephora Sephora
19 hours ago July 12
#BeautylInsider Alert! Trade in 500 points for a Caudalie brightening Ttalian style, bottled. Fans receive an Acqua di Parma Acque Nobil
and renewing trio. sample trio, free with any online purchase of $25 USD or more.
Shop now> http://seph.me/1bkM5fg Unlock the code> http://seph.me/H2Wjm8
oln
BEAUTY INSIDER REWARL Rt 8
i | |
CAUDALIE et
Ewa
WA

FREE
ACQUA

DI PARMA
SAMPIE 2
RO /&

With $25 online purchase*®

‘ “Prices m SUSD. Vi only ¢ Saphars com, whie supskes st

Like - Comment - Share 513 Like - Comment * Share

& 931 people like this. &) 1,579 people like this.
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_, Best Buy
b J—— - !lubSD?t .
20 minutes ago

Hey Sick Puppies Fans! Get your Best Buy exclusive 18-track
Connect album with 3 bonus songs: http://shout.lt/kj1Z

. BEST BUY EXCLUSIVE EDITION
JBES J4-TRACK CXCLUSIVE ALBUM
W00 B AL
“THERE'S NO GOMG MCK”
ey

Offer ends at midnight EDT on July 17th! Grab your #INBOUND13
ticket today: http://hub.am/12Vn16a

s A n fs

[Flash Sale]

$500 OFF YOUR
INBOUND 2013 TICKET
+ $50 SWAG CREDIT.

Like - Comment * Share

Y 236 people like this. Top Comments

On Promotional Posts, you can offer exclusive discounts, freebies, event tickets or any
other promotional items that you want to post.

The key here is to use creative images that will entice your followers to redeem your
offer. Slip in a sales promotion somewhere in your copy to make your product or service
more memorable.

*kkkk

Content Sharing and Curation

Because you’re encouraging your followers to interact with others on your page and
posts, it's only polite for you to engage on their pages and posts as well.

This is not to say that you should reply to every status update or post what your
followers publish. What you need to do is to curate the content that your followers post
and when you see something interesting, creative or brand-related, share that post and
explain why you think that it's something worth looking at.

What you want to do is to share content that you see around Facebook to your followers
and share your opinions with them on why it's worth sharing.

This will give you a great opportunity to get more personal with your followers and to
share a more personal side of you that they won’t see otherwise.
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Here are great examples of content sharing on Facebook:

Dogbook shzr=d Best Animal Videos's video.

Yesterday @
Life is busy for a Corai puppy!
See more cute video Best Animal Videos

Jul 16, 2013 12:15pm
Life is busy for a Corgi puppy!

Best Animal Videos
Instagram by geordi_pig

Like * Comment * Share B

&Y 871 people like this. Top Comments =

Merrick Pet Care shared Casey Mabardy's video.
May 25 @

After a year of struggling with different foods, Luigi has found
Merrick's Grain Free Buffalo and couldn't be happier! He loves it
so much, he just can't seem to put it down. A big thank you to
Luigi's mom, Casey, for sharing! Pups in our Real Food Revolution
are lucky to have pet parents who are committed to their overall
health and happiness!

Luigi LOVES his new food!
Self-explanatory :)

Like - Comment - Share gh150 s B2

1 Mari Smith shared a link.
i o Monday @

CONGRATS to another Facebook Fan Page critique winner!! Check
out this video made for Sunriver Metal Works - with plenty great
tips for everyone to improve your Facebook Marketing!

# FACEBOOK #CONTEST
Want to WIN a personalized crit... See More

0 Facebook Fan Page Critique for
1 Sunriver Metal Works - by Mari
' Smith
youtu.be
" "

. . http://ExtremeFanbaseGrowth.com —
€ e — join us for this dynamic new Facebook

Like - Comment - Share F2

£ 24 people like this. Top Comments -

StumbleUpon shared a link.
‘nl Monday @

Ever bought anything just because the packaging was cool?
hittp://ow.ly/mVePs

v 21 Awesomely Creative Product
Packaging (24 Pics)

/ ow.ly

What great marketing!!! Source:
DailyDawdle

Like - Comment - Share P 176

Y 322 people like this. Top Comments =

In the examples above, notice how the page owners made their sales pitches? Not only
were they easier to digest, the content itself makes you want to check out the pages
that they linked. It's clever and effective. Try it on your shared content too!
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Posts for Conversations

If CTA posts elicit specific actions from your followers, conversational posts on the other
hand engage them in discussion and interaction.

Facebook is as social as it can get and what better way to turn your followers into virtual
social butterflies than to ask them general questions on your posts that would entice
them to speak their minds and interact with your other followers as well.

Many brands use this type of post to increase page activity and it has been very
effective so far.

Of course, questions that have zero relation to your products, brand or services won’t
be very helpful for your marketing goals so craft your questions carefully and
thoughtfully.

Use your conversational posts as a segway to a sales pitch or as an opportunity to link
some of your product photos when relevant. Join in the conversation and have fun!

Here are some examples to inspire you:

. The Body Shop International
11 hours ago &

P==¥] Benefit Cosmetics Spritz yourseff with our Indian Night Jasmine Eau de Toiette and be
Q June 30 @ transported to India, where this rare flower blossoms at night.
Which scent reminds you of holidays?

We're sun-worshipping with these warm-weather must-haves
today. What are your beauty essentials for summer?

Like * Comment - Share Bos Like - Comment - Share Bs7

& 9,488 people lie this. Top Comments~ & 935 people like this. Top Comments ~
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Ford Mustang shared Jade D. Tveit's photo.
Yesterday

What would you do if you saw this pull up to the office?

3 Sprite

) Wish you could eat Sprite fruit snacks or wear Sprite cologne?
This beast came to my work the other day. Gorgeous! What Sprite product would you design?

Like - Comment - Share 2,682 Like - Comment - Share 330
& 45,798 people like this. &) 1,558 people like this.
£J View previous comments 2 of 1,410 &J View previous comments

Food Network
@ about an hour ago
Xbox

July 12

Celebrate watermelon season with these party-ready recipes

1 < - from our Summer Fest bloggers.
Find Out Friday: Pro, hardcore, newb - how would you describe

yourself as a gamer? What's your favorite watermelon recipe?

Get the recipe for Food Network Magazine’s Watermelon Slushies
and more >> http://bit.ly/12LjUF

TR T

Find Out Friday

How would you describe

yourself as a gamer?

Like - Comment * Share 324 Like - Comment  Share B 248
Y 7,513 people like this. Top Comments - & 858 people like this. Top Comments ~
*kkkk
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How-To and DIY Posts

Another creative way to get your followers chatting is to post how-to guides and DIY
projects that they can do during the weekends or after work.

People love being stimulated by a challenge and let them know that you are here to
provide them with what they need. Plus points if they can buy some of the materials
from you!

Post articles, videos or even links to podcasts that they can download and listen to
when they have the time. If your project is extra unique, they may even share it with
their Facebook friends!

Don’t forget to include a CTA phrase at the end of your post! Whether it's simply clicking
on a link, Liking the post or Commenting, get your followers involved!

Of course, we can’t move on without examples right? Here they are!

Pillsbury
Monday

Heard about grilled pizza, but unsure how to make your own? Never fear - we break it down into a few easy steps so you can gril your own
summer pizza!

I % 4 STEPS + 25 MINUTES = THE GRILLED PIZZA OF YOUR DREAMS!

HOW TO GRIL

PIZZA

THINK GRILLING A PIZZA IS
TOUGH? THINK AGAIN! WE'LL
SHOW YOU HOW TO SHAKE
UP YOUR SUMMERTIME
DINNER ROUTINE.

=

Like - Comment * Share

&5 2,619 people like this.

£ View all 40 comments
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eI
by Jufy 13 @

15 tips to turn a guest bedroom into a retreat: http://oak.ctx.ly
/r/6zoe

True Value
== Sunday @

Give your garage door a lift — all it takes is time and paint:
http://bit.ly/1764Am]

Like * Comment * Share P2 Like - Comment - Share B 641
&Y 248 people like this. Y 4,991 people like this. Top Comments -

LUSH Cosmetics
June 27 @

LUSH

LUSH Summer Recipes, Volume 2: LUSH-product inspired cocktais,
including a You've Been Mangoed Margarita! We're living the LUSH
life (in more ways than one)! http://bit.ly/12kPdCg

Like * Comment - Share
& 464 people like this.
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Scheduled Posts

Ideally, all your posts are scheduled ahead of time depending on your marketing and
content strategy goals. But when | say scheduled posts here, | mean that there are
certain updates that your followers can anticipate on a regular basis.

For example, Mondays are question and answer days where you’ll spend 30 minutes on
your page answering any questions your followers may have, whether or not it is
product related.

Tuesdays are reserved for customer features where you’ll post a photo of one of your
followers using your products.

Thursdays can be called Throwback Thursdays where you’ll post an old photo of your
products when they were first put on the shelf.

The possibilities are endless!

Get inspired by the following examples:

GEICO
3 hours ago

Happy Hump Day, everyone! http://on.gei.co/1boMkFZ

= lKE{\ USA
Yesterday

How-To Tuesday: From planning ahead to getting it home faster,
check out how to plot your perfect IKEA trip! http://bit.ly/13LbbSp

3]

Like - Comment - Share [ 674

Like + Comment * Share P43

& 1,006 people like this. Top Comments & 2,075 people lie this.

4 Cuisinart

- Monday

#MeatlessMonday: What has been the most surprisingly delicious
meatless dish you've had so far?

Like - Cormment - Share

' 22 people like this. Top Comments =
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Featured Followers

Show your love and appreciation by featuring your most loyal fans and followers on your
page!

Let your creativity shine through and salute your creative fans too. You can post videos,
photos or shout-outs to let the world know that you value their loyalty and individuality.

You can even hold contests to get your followers more engaged and eager to be seen
with your products!
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A Coca-Cola
. Yesterday #

We just made Amber’s Best Summer Moment even best-er by
sending her an MP3 Player for sharing her pic! What's your Best
Summer Moment?

=

Like - Comment - Share 107
) 6,323 people like this.

LJ View previous comments 2 of 104

Nike Basketball
July 13 @

Missed a shot? Had a bad game? He's here for you.
He’s on your side. He probably won't be of help on the court. But he’s here for you.
Visit http://www.summerisserious.comy/ for details on how you can enter the #summerisserious draft.

N i

Like - Comment - Share

B 1,146
Y 6,295 people like this.
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Bath & Body Works

j Shoursago ¥

We @ your selfies! Check out our contest tab to see them all &
({]1]} UNIQLO USA don't forget to share YOURS on Instagram or Twitter using
Monday #HotSummerSelfies for your chance to WIN!

Snap a pic of you & your fave Summer Chill Lotion & you could

Describe your personal style!
YRS it take home our Hot Summer Swag Bag!

Photo by @showswagcrazy

http://uniglo.us/shorts11 http://hotsummerselfies.bbwsocial.com/

Like © Comment - Share Like - Comment - Share B2

&5 135 people like this. &3 1,357 people like this. Top Comments ~

As in anything your do on Facebook, always find a way to relate the fan features to your
brand. Fan submitted photos, videos and content can be used as marketing materials
for your products and your followers will be proud of seeing themselves on your page.

*kkkkx

Metrics and Analytics

A very important element in your marketing campaign is analytics. The ability to
measure the effectiveness of your strategy is essential in your future campaign.

Imagine posting the same type of content over and over again without knowing how
your followers feel about it. You'll end up exhausting yourself over something that
doesn’t work and waste the opportunity to do something that will.

Facebook has its own analytics tool built-in to your business account. If the tool doesn’t

give you the information that you need, there are plenty of third-party analytics tools that
you can link with your account — some of them are free while others are paid services.
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The Insights box is readily available on your admin panel. All you have to do is to log
into your account and go to the admin panel. To see a more detailed graph, click on

“See All” to go to your Insights Dashboard.

Admin Panel

Notifications

S8 Brian Holmes likes your post.
73 4 hours ago

P Peter Handley likes your post.
M4y on Monday

ital commented on your post.

z
]
£
=

ikes See All  Insights

Doug Caywood
Longview, Washingt

Darren Leahy
vords, Duk

s Johannes Trotzi

Talking About This lll Reach

S iblin
Claudia Pereira Galvis
_l) \ Universidad Pompeo Fabra
g

Manage + Build Audience +~ Help + | | Hide |

See all

See Al Messages

The graph will tell you of the increase or decrease in your page activity. You also have

different options of what to review.

o0 O o+ o

e © o o O o el

LEportData @ v

589 & s160%.

e o o O
v

One part of Insights that will become your new best friend is the Page Posts metrics.
This will show you the activities on your posts, as well as useful information about each

specific post.

Search for the posts with the highest virality and publish more of the same content in

the future.
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Page Posts (Updated 3 minutes ago)

All Post Types ~

= Engaged Talkin :
Date Post Reach s = About Fhisy | Virality

2722113 K@ Uinks 10 siideshare presentatio... 404 8 3 074% &

. 93% ol
6 179% s
6,624 288 106 16%
13 422 39 3 0.71% %l
ﬁ 5
g 23 3 0.75% st
13 336 16 2 0.6% 5
289 i7 5 173% 5l
1.62% 5

Insights is an important tool for Facebook marketing so it’'s ideal that you familiarize
yourself with its features and terminology. To know more about using Facebook
Insights, watch this guided tour created by Constant Contact. Click on this

Another important element of Insights information is the type of content that generates
the most likes.

Like Sources’
3,495 Facebook Recommendations ™
2,573 Like Box and Like Button?
974 OnPage?
898 Page Browser?
746 Ads and Sponsored Stories?

As well as the demographics of the people that views your page.
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Who You Reached (Demographics and Location)

Gender and Age ¥

Female 63%

037%
Male 37% 031% “ “ “ “

Countries’ Cities Languages v

466,726 United States of America 5,969 New York, NY 447,270 Englsh (US)

881 United Kingdom 5,673 Chicago, IL 19,659 Englsh (LK)
718 Canada 5,644 Los Angeles, CA 1,584 Spansh

288 Australia 440 Englsh (Prate)

276 Germany

409 Spanish (Spai)

188 Italy 3,219 Houston, TX 383 French (France)

182 Philppines 3,007 Portiand, OR 281 German

You can also look at the total number of page views that you get and where your page
visitors are coming from.

If you need to review the data from Insights on other analytics tools or if you simply want
to compare it with data you got from another source, you can easily export the
information with a click of a button.

Overview Likes [[IEal Talking About This

There are two options for exporting data: Page Level Data and Post Level Data. From
the exported data, you can begin measuring the following:

How many people see your post organized by different types (viral, organic, paid)
How many impressions your posts get

How many views you got for your videos

How many clicks your links get

How many people hide your posts or even marked your posts as spam

vV V. V V V

To finish the Insights section of this guide, here’s an awesome infographic made by
that you can use as a reference when you get confused with
the terminologies.
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A BRIEF GUIDE
T0 FACEBOOK
INSIGHTS S

— bundreds of theusands or evea millioas of
Some marketers love them, some hate them asd some just plain don’t snderstand, From peaple. All sther metries are a fraction of

impressions to new likes, the following graph explains the size and relatisaship of audiences in this samber -
each metric in Facebook Insights. The mode! is not to scale siace every page is different, but the |HSS t.a . I%.
circles show the relationship between the sumber of users aad actions recorded in each metric.

IMPRESSIONS

This is the total number times people saw
asything from yoar page in the newsfeed or ticker
(friends or non-friends).

REACH
The mamber of peogle whe received impressions.
It's likely your costent was seea by peaple more
thas once, so this sumber is smaller than total
impressions.

POST REACH

Just like reach is the number of people who
received impressions, post reach tells you how
many peaple your pasts reached.

ENGAGED USERS

Engaged esers is the number of peopls whe

clicked on ong of yuar posts

TALKING ABOUT THIS

People Talkiag About This are people whe created
a newsfeed story from your coatent by liking,
commienting or sharing. Whea their frizads view

these steries in newsfeods and tickars,
s A OTHER METRICS
LOGBED-IN PAGEVIEWS - This is the nember of people who viewed your Timelise

NEW llKES illhlq‘n‘lhtoflululhhlqmﬂdhse-lﬁnlm-h
New likes count as People Talking About This S, . Ty O s W AP0 W Ol 1 0
because liking creates a story. 0f the CONSUMPTION/CONSUMERS - When you past any media (link, photos or videas)
HUNDREDS OF THOUSANDS itis “consumed” when a user clicks to view, The number of consumers is the
of people you bave the potantial to reach, this is tetal number of people who create cossumptions.

the SMALL FRACTION that acted.

trde
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Experimenting With Posting Schedules

Facebook and content marketing goes deeper than simply publishing posts. Posting
times can also play a role on how well your content will be received or read by your
followers.

To know the best times of the day to post and how often you should post content, you
need to experiment over a period of 2 to 4 weeks. Facebook Insights will be extremely
instrumental in your experimentation and you should always refer to your graphs to see
how timing affects the activities of your posts.

You also need to take into account your demographic; this is where knowing your
market becomes handy.

For example, if your target audience is working mothers or fathers you'd do well to post
your content early in the morning when they check their e-mails and social accounts
and in the evening when they’re preparing to go to bed.

Once you have a clear idea of the best times to post, create a schedule for your
content. You can use third-party tools like and to schedule your
posts for you.

Plan your posts a week ahead and use the tools to schedule when your content should
be posted on your page.

You can also use Facebook’s scheduler feature to time your posts. Click on this for
a step-by-step tutorial on how to use this handy tool.

Decide in advance which posts you want to promote then log on to your account on
your content’s scheduled posting to do the steps.

It's also a good practice for you to log into your account at different times of the day to
check if your followers left questions on your wall. You can also set up notifications for
page activities so that you can stay updated with your page even when you’re on the

go.

If you’re running Facebook ads, you’ll need to check its progress more frequently. |
recommend investing in monitoring tools like so that you can schedule
campaign running times and enable or disable ads when you're too busy to closely
monitor the ads’ performance.

Another option is to hire a professional to monitor your campaigns for you. It may be an

expensive investment but if it will help boost your bottom line then it's an investment
worth making.
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Summary of Part 2

Once you have constructed a marketing strategy to generate leads and foster
relationships on Facebook, all you need to do is to execute your strategy to experience
an influx of new leads and increased interest from your existing customers.

Get your customers chatting and sharing your content to effectively build up your
reputation on Facebook. This will make it easier for you to convert that buzz into sales
and purchases.

Having your own following on Facebook is like having your very own online marketing
team working hard to get your brand out there. With only a small investment on your
outbound marketing activities, the return for your investment will be greater that you
ever expected!

You now have two options at this point. If you took everything you learned so far to
heart, you’re on your way to a very successful Facebook marketing experience without
having to do more.

If you want the know how to take your Facebook marketing campaigns to a higher level

of effectiveness, continue on to the next part of this e-book and I'll tell you how you can
really take your brand further on Facebook.
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Part 3: You, Your Brand and Your Personal
Facebook Profile

We've talked about your Facebook business page and the different advertising options
that you have to promote your page and your posts.

This time, we’ll focus more on your PERSONAL Facebook profile. In other words, we’ll
be talking about promoting YOU!

Now don’t get me mistaken. This doesn’t mean that you’ll be exposing your most private
thoughts and moments to the public. What we intend to do here is to introduce the face
behind the brand to the world.

Facebook has added the “Follow” and “Subscribe” buttons to personal profiles and it
has expanded what personal pages can do.

Facebook has definitely come a long way from being just an online Harvard year book
and networking site but with its evolution also came a whole lot of new rules and
regulations.

Once of the things that Facebook is super strict with is the differentiation of personal
profiles and business pages.

Earlier you saw a screenshot of Facebook’s terms of use for personal profiles. It says
that using your profile for commercial gain is a violation. So how exactly will you be able
to connect your profile to your brand?

Consider your personal profile as the “promoter” of your business page and an avenue
for your customers to interact directly with the brains behind the operations.

In other words, you can use your personal profile to link your network to your Facebook
page posts.

But don’t be all business on your personal profile. After all, it is about YOU! Share some
of your personal thoughts and anecdotes when you’re not promoting your business
page. This will give your followers the impression that you’re not always just trying to
sell them something.

Here’s the tricky part. Every story, post or upload that you make on your personal profile

must have message intended for your target audience. This is where you'll have to get a
little bit cerebral.
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Your personal profile can and will help you build up your reputation, establish trust with
your customers and to personify your brand. How exactly? Read on and I'll share with
you my Facebook secrets.

*kkkk

Your Personal Profile Marketing Goals

I's not at all complicated. The first goal you need to achieve with your Facebook
personal profile is to build up your following and your list of Facebook friends so that
you can get as much activity for your posts as possible.

Your second goal is to build up your reputation through your personal profile so that you
can establish yourself as a credible source of useful and thought-provoking content.
And when you’re feeling ambitious, you can also aspire to become a leader or
influencer in your specific niche.

Lastly, use your personal profile to build a community of followers and supporters that

can provide you with valuable feedback about your brand and products, and can double
as your own online marketing team.

*kkkk

Using Your Personal Profile as a Marketing Tool

Your Timeline Cover

Just like in your business page, your Timeline Cover is prime real estate for branding.

Because this is a personal profile, you are free to use a pretty picture of yourself or
anything that interests you. What | don’t recommend is matching your personal Timeline
Cover with the Cover on your business page. Remember that this profile is about YOU,
first and foremost.

What | do suggest is creatively combining your personal side with your brand. Try using
a photo of you in action during a company event or a photo of you with a known
personality in your industry or locale. You can even promote a personal project that
you’ve been working on that isn’t directly related to your brand.
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Combine business with pleasure and you’ll give your followers the impression that you
ARE your brand but still your own person.

Here are some clever examples:

Lisa Archer

About

‘ Timeline Photos Friends More ¥

why SMART MARKETING is about HELP not HYPE

www. YoutilityBook.com

Jay Baer (Jason Baer)

About

.JAY BAER

Timeline Photos Friends More ¥

Katie Lance

About

— Timeline Photos Friends More ¥
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Page Linking

Your About box is the best place for you to mention your business page. To make the
link to your business page appear on the first line of your About box (the one that’s
visible on your profile page), simply choose your business page on the field that talks
about your work and career.

If you have marketing associates working with you, urge them to do the same but only if
they have the same personal profile goals as you do. The last thing you want is to have
your brand associated with reckless behavior. Yikes!

The great thing about linking your business page on this part of your profile — besides it
being very visible — is that when users hover their mouse pointers on your link, they’ll
see a little visual snippet of your page and they can actually Like your page from there.

Pretty convenient, right?

Here are some examples:
ADERS ENGAGE TO EXCHANGE IDEAS

RED
' | LEXI Women's Legummit

Follow Debra to get her publid Organization

- Seattle, WA
s N

About

| &) Like ] L] Message |

- —
Works at d11 consulting, LEXI Women's

Leadership Summit and Inman News Prepped and ready for a Pomodoro °
focus and productivity high as an en

Katie Lance Consulting

N 0y e Consulting/Business Services

ar:.

About

| & Like | ® Message T
N - JTTOUTS 9U0 WY
CEO and Owner at Katie Lance Consulting

Great read this AM on LinkedI
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Content

We don’t need to rehash the different types of content that you can post. If you need a
refresher, you can go to Page 46 to review the material.

What | need to reiterate however, is that your personal profile content should be just as
engaging, creative and attention-grabbing as your business page content. The main
difference is the subject of your content.

As a general rule, lean towards more personal posts in your profile and keep the
business stuff in your business page.

These examples illustrate my points perfectly:

.
- Chris Brogan shared a link.
June 25 @

Tjust shared my take on the state of social media marketing right now. Would love
yours.

http://www.chrisbrogan.com/bare/

The Bare Truth About Social Media Marketing
www.chrisbrogan.com

Here's the truth about social media marketing as I see it right now:
there are three camps people sit in with it all. 1.) Love it, but not
exactly making it work for their business. 2.) Are doing i...

Like * Comment - Share Bs

BT rebekan radice
SR s @

Need a little afternoon break? Tap into your inner super hero and find your "snarky"
super hero name!

Like - Comment - Share BP1
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n Laura Monroe

There is something cool about getting home from #ICSF to find that your son is on
the Madden 2013 Football for XBox roster update (even if it doesn't look like him yet:)

U

T G

SAN JOSE STATE ——

LA%R 2 POS OVR SPD STR AGI ACC A

R. Fiscalani

Like - Comment - Share BP1

83 people like this.
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Using Interest Lists for Content Curation

Interest Lists have helped me immensely in organizing the posts that appear on my
newsfeed and it also makes it easier for my followers to subscribe to things that |
support and love.

What these lists do is itgives specific pages and profiles priority over other types of
pages that you've Liked or Followed. This way, you can guarantee that posts from the

priority pages will appear on your newsfeed. This is also a great way to find content
worth sharing.

When your followers subscribe to your list or add you in their list of favorites, you can
rest assured that your posts are showing up on their newsfeeds.

Encourage your friends and followers to subscribe to your lists but for them to do that,
you need to post and publish your lists. Make every list count!

Here’s a quick tutorial on how to create interest lists:

1. On your homepage, look for the Interests section on the left panel.
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DBM testing
Test DBM
o Create App...

v Close Friends 15

[ Dogaies
& Add Interests...

Once you’ve found it, click on the “Add Interests...” link.

2. Click on “+Create List” to start a new list.

= Keep Up With Your Interests

_D Love action flicks, winter sports or runway fashion? Subscribe to interests
featuring experts, pages and celebrities — and get a special news feed for each

topic.
4 Add Interests
Follow interest lists or create your own.
Search for lists...
Suggestions

eoFE Enwrnnmental Causes by Charles Por

dlife Conservation Society, NRDC BioGems Defenders e

ke

& } Phutugraphers by The }
2 thew Hanley, Christa 1. Laser and 198 others  Follow

-JF-‘

i[ 201,81

As you can see, Facebook will suggest lists created by others. If you’re
interested in getting updates for those topics, click on the “Follow” button. You
can follow as many lists as you want.

3. After clicking on the “+ Create List” button, you’ll arrive at the page where you'll
be able to choose your interests and add the people and pages that you want in
your list.
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Create New List

Following

Friends

Art

Books
Business
Causes
Entertainment
Food
Games
Lifestyle
Music

News
Politics
Sports
Technology

Selected

Close

Select people and pages to feature in your list

Search for people or pages...

9E4esign m

"DX forever" 9 By Design 10 Languages You 20 More Real 25th Hour
Probably Haven't Pictures Spread

48 Laws of Power 48 laws of power 100 Years of 300 500 Days of
Soltude Summer
.
babu %
\WAaALY
JRSTAN KITCHEN | »
Ababu Persian Achieving Adventure Time AJKA Al Pacino
Kitchen

=

You will see the pages and profiles that you are already following (if you have
any). Remember when | mentioned that not all of a page’s post will show up in
followers’ newsfeeds? This is one of the ways that you can use to ensure that
every update made by that page will appear on yours.

For our example, | chose the Food category so now | am shown the most popular
food-related pages on Facebook.

Create New List

Select people and pages to feature in your list

Pages
Following

Friends

Art
Books
Business
Causes

Entertainment

Games
Lifestyle
Music

News
Politics
Sports
Technology

Selected (2)

Close

<

Search for people or pages...
‘é“‘“
v
\3\‘43‘

101 Cookbooks

Al6 Absinthe Brasserie Acadiana Alton Brown

& Bar

T i

IR DA\ R |

:&'\: hGIRICOILE [}

—_—

Anthony Bourdain  Anthony Bourdain: Baking Bites Bar Agricole

No Reservations

E
BETELNUT

Beretta Betelnut

Betly\

Chocker

Better Recipes Betty Crocker BLT Steak

A A. - i e |

0 »

Notice the thumbnails on the Alton Brown and Better Recipes thumbnails? That
means that | included those pages to my list. When you’re done, simply click on

“Next”.
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5. The last things you need to do now is to give your list a unigue name and to
choose who will be able to see and access your list.

Create New List

Name your list and choose who can see it

List Name:

Food Guide

Who can see this list:

@ Public

Friends

Close

Click on “Done” to create your list.

F1%)

2 members

And there you have it, an interest list that you can share with your network! You can add

more pages in your list after creating it.

When you’re on the page that you're interested in, click on the little cog button below the
page timeline. On the dropdown menu, choose “Add to Interest Lists”.

= . Good Eats
.F(_i‘. * 377 taking about this

i (\:C_:f\/

180,070 likes

TV Show

Created by Alton Brown in 1997. Good Eats premiered on Food Network July 7,

1999 Now on Cooking Channel http://pzne.ws/1djicV2

About - Suggest an Edit

A lLike Message |&- 154
Add to Interest Lists...
Like As Your Page...
Create a Page

&
»
' Share...

Send Feedback

Photos AB's Tweets Report Page

Privacy
Terms
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Facebook will also make suggestions from time to time and if one of the suggestions
are worth adding to your list, just click on “Add” and then choose the appropriate list.

Your lists can be shared to your friends and followers too! It's a very easy process that
takes only three steps:

1. On the left panel of your homepage, click on the list that you want to share.

&8 T TTTT et

INTERESTS
|1 Food Guide
[ Add Interests...

MORE™

2. Once you arrive at the list page, click on “Share”.

|y Food Guide l Manage List ~ \
Featured On This List (3) See All

Better Recipes —
Keep those entries coming! We are on the lookout for the "Best Brownie agﬁ‘
- B

Ever" http://www.betterrecipes.com/contests/best-brownie-ever

+ Add to this list

Best Brownie Ever
WW errecipes.com

List Suggestions

Betty Crocker Add
- Marion Laney Adai

Like - Comment - Share - €95 - 29

3. Choose where you want to share the list to and write a short description for your
list and why you think your followers should subscribe to it.

CAEEEE On your own timeline

+ On your own timeline

WIIEE SO 51 5 friend's timeline

In a group

0On a Page you manage

In a private message

That's it! That’s all it takes.
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Your Friends and Subscribers

I's no secret that personal profiles are made to connect with friends and family.
However, for your personal/professional profile, you want to make sure that you connect
with like-minded individuals, strong prospects and personalities within your industry.

Imagine being able to build a following of 5,000 prospects on Facebook! Doesn’t that
sound exciting?

Now once you have reached the 5,000 friends mark, anybody else that wants to
connect with you will have to Subscribe to your profile so that your updates and posts
will appear on their newsfeeds.

Do you realize what this means?

It means that there are more and more people who are actually interested in what you
have to say and by subscribing to your profile or sending a friend request, they are
publicly professing their interest!

The challenge for you now is to keep churning out the content that satisfies their needs
and cravings. Share useful and interesting content that you see on your newsfeed or
link them to that educational article you just read. Find out what type of content they
respond to the most and be sure to keep those posts coming!

Remember that you have visibility and reach options for your post. You can either make
the post visible to your friends only, friends of friends or for the public. Most marketing
professionals tend to leave their posts open to the public so that they can extend their
reach beyond their friends and subscribers.

*kkkk

Networking

Facebook is, after all, a networking site. What better way to network your brand than to
network as the person behind the brand?

People no longer want to speak to faceless corporations. In fact, this elicits suspicions
and mistrust. People want to talk to people and when your customers want to talk to
someone from your company, who better to talk to than you?

Facebook gives you the option to either interact using your business page or your

personal profile. Grab the opportunity to network as yourself so that you can meet and
connect with other people who may become instrumental for your business in the future.
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Business, marketing and advertising is all about networking. Remember the saying “it's
not what you know but who you know?” Even the most learned marketer can fail if they
don’t have a network of people to pitch to.

Like I mentioned several sections ago, make it a point to engage with thought leaders
and the “who’s who” of your industry. As a business owner, it's your responsibility to
know who these people are. Facebook has made it extra easy for you to connect with
them so why waste this opportunity?

There is a wide variety of ways that you can connect with the people that you previously
thought were impossible to reach.

You can comment on a post they published, send a private message, mention them in
your own posts or even promote what they are trying to promote. Of course you have to
show some restraint when connecting with influential people. After all, people don’t look
too kindly on eager beavers.

Keep your cool and composure when interacting with prospects, suppliers and industry
leaders. After all, all of you are playing in the same sandbox now.

Just never forget your humble beginnings once your success skyrockets. Don’t forget
the people that helped you get to the top. Success will only be fleeting if you allow your
ego to take over. If you stay humble, your star will only continue to rise!

*kkkk

Part 3 Summary

A lot of people ask what the point is in making a personal profile when they already
have a business page or vice versa.

Keep in mind that although you have one common goal for both Facebook
identities(attract new customers and maintain your relationship with existing ones), the
execution is different between the two profiles.

Your business page is your main promotional and marketing arm while your personal
profile is the face and the person behind the brand.

It won’t be too long before you begin reaping the benefits of your Facebook marketing
strategies. As long as you maintain a persona of friendliness, approachability, honesty
and professionalism on all your Facebook pages and profiles, you'll be able to tap into
the infinite marketing possibilitiesthat Facebook has to offer.
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Part 4: Creating a Community on Facebook

We are nearing the end of our comprehensive Facebook marketing guide but we
absolutely cannot forget the great potential that community building on Facebook can
bring to your brand.

Just like all the other types of pages and profiles that we already talked about,
Facebook Groups isn’t something that you can just create then leave as is. A group will
only be as dynamic as its creator and its members so if you currently have a passive
stance on online community building, best leave this part for later when you’re more
enthusiastic about it.

It's very, very easy for a Facebook group to become nothing more than a spam
repository. That is, another virtual pin board where people can promote their own
products or post material that has nothing to do with the purpose of the group.

To avoid this, you have to stay on top on your group’s activities. If you don’t have the
time (or patience) to moderate a group, assign someone in your company to do the
moderation for you.

Now what exactly are Facebook groups?

In a nutshell, a Facebook Group is like an online forum where users can join as
members and post content that is related to the group’s topic.

For example, a group about Labrador Retrievers will have members that are owners,
breeders and lovers of that breed. When you join this group, expect to see photos and
videos of Labs doing their Lab thing.

In the same breath, you can start a group dedicated to your brand. Try starting one
dedicated to product usage or how customers are using your products in creative ways.
You can even start an online focus group discussion for market research.

The use for a Facebook Group is endless!

Like | said, you need to be active on your Facebook Group if you want it to flourish.
However, you need to maintain a delicate balance between hyperactivity and not
enough activity.

You don’t have to comment on every single post that appears on the group timeline.
Stick to the comments and posts that require your immediate attention like questions
about your products and your brand or simple customer relations activities.

Once your group becomes big and active enough, you'll find that your followers actually
help each other by answering each other’s questions. This takes a lot of weight off your
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shoulders and when your group reaches this point, your role then becomes the leader
of the group and you will be starting conversations that other members can contribute
to.

*kkkk

Types of Facebook Groups

There are three types of Facebook Groups that you can use:

> Open. This type of group allows even non-members to see the activity and
content that members post. It also automatically approves anyone who joins the
group. This group will also appear on search results in Facebook and in external
search engines.

> Closed.Anyone can see the group name, the number of members and the
people invited to join the group even if they aren’t members. Non-members
however will not be able to see the activities and posts. Anyone can ask to join
the group but their application to join still needs to be approved by the group
owner or the admins.

> Secret. This group will only be visible to its members and invited users. It will not
appear on search results and activity logs of users unless they are members. It
will also be hidden from its members’ timelines. To join a secret group, the user
has to be invited by one of the group’s members, admins or owners.

Here is Facebook’s own description of each type of group:

Some things to keep in mind when you join a group:
= People may see when you join an Open or Closed group, or that you're a member of that
group, such as in news feed or search.

» When someone adds you to an Open or Closed group, others may see that you've been
invited (ex: in news feed or search). Once you visit a group you're invited to, you'l become a
member and other people may see you joined.

= Certain groups on Facebook are Secret and may not appear in search results. You can see
them once a group member adds you.

And here’s a helpful table that summarizes the privacy levels of each group:
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There are three privacy options for groups: Open, Closed and Secret. The table below shows who can
join these groups and what people can see about them.

Open Closed Secret

Anyone can join or be Anyone can ask to Anyone, but the
Who can join? v ! . .y 4 v

added by a member join or be added have to be added
Who can see the
group name and who's | Anyone Anyone Only members
in it?
Who can see posts in

= Anyone Only members Only members

the group?
Who can find the

Anyone Anyone Only members
group in search?
Who can see stories
about the group on

Anyone Anyone Only members
Facebook (ike in News v v v
Feed and search)?

There are also different ways for users to join a group. The easiest and most common
way to join is to click on the “Join Group” button on the homepage of the group.

Coupon lovers *

Closed Group 2,641 members

Okay First of all welcome all new members!!! I have decided with the quick growth of this group
that we need to enforce ... See More

Members (2,641) See All Suggested Groups

\alt Coupons unlimited!i

Admins ' 9 nh 3,186 members
i 7_‘\~ E L 30\!’1 Group

Heidi Jo Tara Kelley -m Couponing @ Dollar Tree
4L and more

Another method is to be invited by the owner or any of the group’s admins. The users
will receive an e-mail or a private message alerting them of the invitation.

Let’'s now relate Facebook Groups with your marketing campaigns. Just how exactly
can you use this feature for marketing purposes?

It all boils down to how you use Facebook Groups. If you want a more direct way for
your customers to get in touch with or your staff, you can start a customer service

group.

But that’s not the only way that you can maximize the group feature. Here are other
useful ways to use a group:

1. Crowdsourcing.

Crowdsourcing has become the next big thing on the Internet and you can
benefit from joining the wave.
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Crowdsourcing simply refers to the process of gathering a group of people to
help you reach your objectives. For example, if you want opinions about your
new product or advertisement, you can cobble together a group of your followers
then invite them to join your Facebook Group. You can use your created group to
ask them specific questions about the topic you're researching.

Not only will you get direct responses from actual customers, you also don'’t have
to leave the confines of your office to get a group together. It's a cost-effective
way to do market research without sacrificing the accuracy of your data.

. As an added product bonus/feature.

If you'’re selling training materials or products, a Facebook Group can be an
added feature for buying your offerings. Set the group to private then use it as an
added support site if they have any questions about your materials. You can also
share valuable content related to your product and keep the content exclusive to
increase its value.

. E-mail marketing supplement or substitute.

E-mail marketing can still be considered as an essential part of online marketing
but with hundreds of brands competing for inbox space, it can take you longer to
reach e-mail marketing effectiveness.

A Facebook Group is like a hybrid of a forum and an e-mail. It allows you to post
content that can be seen by all its members — just like sending an e-mail to
everyone on your mailing list.

You'll actually see more results in terms of conversions when you use Facebook
Groups for two reasons:

> You are no longer competing to be seen on a customer’s inbox.
You won’'t have to worry about other brands sending your
customers better offers or more eye-catching headlines. In your
Facebook Group, you and you’re brand are the stars of the show
and everyone wants to hear what you have to say.

> Your customers can give you instant feedback shortly after you
post your message. They can even start discussions with other
members of the group. If they have any questions about what you
just posted, they can simply post it there and you’ll be able to reply
instantly.
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4. As aproject collaboration tool

You don’t always have to use Facebook Groups as a way to engage with your
customers. You can also use it as a tool to plan events, projects and
collaborations with other brands or suppliers.

It is an extremely useful feature for marketers. You can create a secret group and
invite all the people involved with the project. Everybody can upload content and
discuss their own progress in real-time.

The best part about it is that it's free to use and very accessible. You don’t have
to pay for project management tools anymore, Facebook Groups is a worthy
substitute.

Look at the steps in making project collaboration groups below. Take note that
groups are generally created in the same way. You just need to choose the
appropriate privacy settings, icon and group members.

Step 1: Click on “Create a Group”

You'll find this on the left panel on your homepage.

w

& Philippine Animal Lo._. 20+

Li| Moxie's Boutigue Launch

[ Create Group...

Step 2: Type in the group name and choose a privacy setting.

If you are creating a secret group, be sure to have your list of members you want
to invite because you’ll need to identify them here.

Share this Document nk h


https://www.facebook.com/sharer/sharer.php?s=100&p%5burl%5d=http%3A%2F%2Fwww.andrewspenceonline.com%2Fflipbook%2F&p%5bimages%5d%5b0%5d=https%3A%2F%2Fmultimedia.getresponse.com%2F808%2F483808%2Fphotos%2F1256685.jpg&p%5btitle%5d=I+just+downloaded+this+fab+ebook+about+Facebo
http://twitter.com/home/?status=I+Downloaded+this+fab+Doc+about+Facebook+Marketing+from+@AndrewSpenceIM+http://www.andrewspenceonline.com/flipbook/
https://plus.google.com/share?url=http://www.andrewspenceonline.com/flipbook/
http://www.linkedin.com/shareArticle?mini=true&url=http://www.andrewspenceonline.com/flipbook&title=Andrew%20Spence%20Online&summary=Download%20FreeI%20just%20downloaded%20this%20fab%20ebook%20about%20Facebook%20Marketing%20for%20free%20from%20Andrew%20Spe

Create New Group

n- Create a shared group for you and some of your friends, like your movie
night buddies, sports team, siblings or book club.

Group Hame:  Moxie's Boutigue Launch

Members: | \Who do you want to add to the group?

privacy: © 0pen

Anyone can see the group, who's in it, and what
members post.

@ g Closed
Anyone can see the group and who's in it. Only members
see posts.

@ () Secret
Only members see the group, who's in it, and what
members post.
Learn more about groups privacy

Learn more Cancel

Click on “Create” when you're done.

Step 3: Choose an icon for your group (optional).

You can skip this step and just do it later.

Moxie's Boutique Launch

Choose an icon:

B UYL 9B @ X 2 && AE
@ e EEDSewES AL
& ® 00 & H e L L am B
arEwodd iffeees
Y¥m e X¢ & ROE V@ &
B v 000 D=0 MmO
QP UAND@F U RLES

Step 4: You’re done! You just created a Facebook Group. Don’t forget to
change the Timeline Cover and the group description to make it more

personalized.
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Moxie's Boutique Launch ) About Events Photos Files + Notifications #* Q

() Secret Group

A little group to get our Moxie's Boutigue up and running. Inventory, web design, payment methods
and shipping details to be discussed here! Woof! Edit Description

Remember that you can also use Facebook Groups as a file uploading and sharing tool.
This is actually an underused feature that not many online marketers take advantage of.

You can use this tool to post downloadable materials like product FAQs, digital versions
of manuals, how-to lists, recipes or even your print ads!

After creating your first group (and before inviting anyone else), take the time to
familiarize yourself with the group’s layout, features and settings. This will save you A
LOT of time in fumbling around when you want to change something.

Facebook Groups can be great for your brand and in the creation of a strong and loyal
following for yourself and your products. It will take time to manage but once the group
flourishes, it can essentially take care of itself. This leaves you with more time to sit
back and enjoy the interactions and activities in your group.
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Essential Facebook Groups Tips and Tricks

Group Name

The title of your Facebook Group is the first thing that people will see so better make it
something creative and enticing to make your followers want to be a part of the group
you created.

Take the time to look at other related groups to see the titles that they use to avoid
using a group name that sounds similar to anything else on Facebook.

Your title should also reflect what the group is all about. It should give people a quick
idea of what to expect when they join the group. Is the group for product reviews,
general sharing of personal experiences or a place where they can learn new stuff?

Here are great examples of Facebook Group names:

V V. V V V

Just by reading the group names, you already have a general idea of what the group is
all about. Follow the same thought process for your group and remember, make your
name stand out!

Here are some do’s and don’ts to remember when creating and choosing your
Facebook group name:

Keep the name short and sweet Don’t exceed 30 characters
(including spaces)
Make the name easy to remember Don’t overdo the apostrophes

Be sure that your group name is easy Don’t use special characters and
to search for limit the numbers

Match the name with the purpose of Don’t publish your name without
the group proofreading it first!

Keep it ad friendly Don’t use offensive, insulting or

demeaning titles (this goes without
saying)
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Still can’t decide what name to go for? Make a contest out of it on your page! Have
people suggest names on your business page and give the winner an honorary
membership in your group.

Rules

Just like in any civilized community in the real world, an online community also needs
rules to keep the discussions friendly, polite and fun.

Even if the mere mention of the word “rules” make some people cringe, it is absolutely
essential in maintaining a Facebook Group. After all, you don’t want people to start
calling each other names as soon as a disagreement occurs, right?

Your group rules will also keep spammers and trolls at bay, giving your members a nice
and welcoming environment to talk about your brand.

Facebook has its own set of community guidelines for its users which you can read
through this

You can actually base your own group rules from the general guidelines and just make
it more personalized and fitting to your own community.

Here are some examples of groups publishing their rules of conduct:

UNODC Facebook Group House Rules

UNODC encourages constructive dialogue among members of this group. However, before
posting a comment, please get acquainted with the basic house rules. We have established these
House Rules to keep the UNODC Group a healthy environment for discussion. The rules are
necessary so all users can participate freely and fully in discussion. Any posts or comments that
go against these basic rules will be removed by the group administrators.

UNODC reserves the right to delete members and/or messages which:

1. Are considered likely to disrupt, provoke, attack or offend others

2. Are considered to be 'spam’, that is posts containing the same, or similar messages posted
multiple times

3. Are considered to be off-topic for the particular message board

4. Are racist, sexist, homophobic, sexually explicit, abusive or otherwise objectionable

5. Contain swear words or other language likely to offend

6. Break the law or condone or encourage unlawful activity

7. Advertise products or services for profit or gain

8. Are seen to impersonate someone else

9. Contain links to other websites which also break these rules

10. Describe or encourage activities which could endanger the safety or well-being of others

UNODC welcomes feedback, both positive and negative, about our work but please make sure
your comments are in line with the above House Rules. Repeatedly posting personal or offensive
comments about individual members of the public or UNODC may be considered harassment.
UNODC reserves the right to edit, move or delete any message, or terminate membership, at any
time, for any reason and take action against those responsible.
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Animal Rescue Korea % About Events Photos Files

&% Open Group

Animal Rescue Korea (ARK) is an online network devoted to helping animals in South Korea. For
more information, please visit: www.AnimalRescueKorea.org

ARK does NOT have a shelter of its own. Members rescue stray animals independently and/or
volunteer at various Korean shelters throughout the country to care for the animals, promote
adoption, and foster animals in need.

Please note, because ARK/the ARK Facebook page are NOT OFFICIAL ORGANIZATIONS, ARK does
not hold fundraisers or collect monetary donations. You cannot donate money to "ARK". Rather,
individual group members are free to use the site and/or Facebook page to advertise fundraisers for
individual animals or shelters, but said member is responsible for any financial accountability,
transparency, or alocation of funds, not ARK. :}

The ARK Facebook page does not allow "free pet” advertisements. Here's why:
http://www.animalrescuekorea.org/no-free-pets

Any posts administrators deem as "irresponsible re-homing” or lacking an adoption fee wil be
removed immediately.

The ARK Facebook page does not allow any of the folowing unacceptable behavior:

Profanity - There's just no need.

Culture-bashing - Stereotypes or broad statements about other cuftures will not be tolerated.
Personal attacks - Always feel free to respectfully disagree with people, guestion their ideas, or
counter their statements. However, name-calling, bullying, public or private harassment, abusive
statements and open attacks have no place in our community.

Spamming - Posts that contrbute nothing andfor have no relation to the current discussion, as well
as those posts that are intended to annoy are examples of spamming.

If you would like to join 2 shelter trip to adopt or foster a dog or cat and/or to volunteer to take
care of the animals, contact one of the follbwing shelter volunteers:

Alison Young: Asan Shelter (alisondyoung@hotmail.com)
Deborah Fallon: Dagjeon Paws (deborahfallon@hotmail.com)

Sarah Tilley: KAPS (kaps.adoption@grrail. com)

Parenting High Potential 2

& Closed Group

Welcome parents everywhere - this group is run by Potential Plus UK (formerly the National
Association for Gifted Children) and is a support group for parents who want to develop their child's
high potential. Please add friends who you feel may value the community.

This group will grow as members want it to - a3 place where we can discuss how best to support our
children, any difficulties or concerns we have, you can get advice, guidance, friendly support,
somewhere to chat and share info - anything from places to go to, parenting support, education
choices, sibling relationships to satisfying your child's curiosity and dealing with behaviour.

Discussion topics welcome, please respect all members of this group, differences of opinion are
absolutely welcomed because we are individuals with minds of our own but please keep any
discussions friendly.

Please note that we do not want ads of any kind in this group so please do not post them. No items
for sale, business promotion or group links - UNLESS these are in comment boxes on specific
discussion threads only. If you have any questions about this, please ask but non-compliant ads wil
be removed or a request to the member to remove it themselves. Any such links or ads must be
directly related to the discussion in question and must be related to the topic.
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Internet Marketing Super Friends About Events Photos Files

Open Group

WELCOME NEW MEMBERS:) "CLEAM WALL" RULES:

1. MO Promotions of any kind! (blog links, site links, etc)

2. NO 1V/Webinar invitations/announces/requests/posts

3. NO "review my site/lRnder” requests (be specific w/queastions)

4. NO "viral forwards" (kony, motivate of day, etc)

5. MO trashing anyone/program! Mo matter how "evil" they seem

6. If you're not sure if its "OK" to post, its probably not.

7. Make a difference in someones life, here you can daily!

8. All posts are for supers! Re-authorizing group posts to make your own product is not authorized
and is disrespectful to the poster.

Remember to start with search function, its working pretty good again :)
You can make great JV's here, just do it in PM and not on the wall ok?

Here, we are all equals. Any trashing others will result in immediate removal. FYI, we delete more
guru and 1V posts than newhie posts!

If you have something special for the group, PM me and 1l get it into the release gue were making
now so all supers can get it 1)

IMSF: A Group of Super Friends Dedicated To Better Qur Industry with Ethical, Moral, and Helpful
Marketing Practices.

Join us for free tips, updates and to be "One of the Good Guys!”

Alternatively, you can post your rules and guidelines artistically by including it in your
Timeline Cover just like this group:

DO NOT post or comment if your content is:
An automated post or self-promotional or whining/venting or inappropriate/not on topic

or controversial/political/vulgar or attacks another party in the group

Before posting a question or adding a comment ask yourself if it will:
Demonstrate kindness, add value, help others, spur discussion, challenge thinking
provide insight not found elsewhere online? If yes, post.

w
[
w
I
E
7

Use the search tool to look through older posts...

Sodial Media Marketing Group Join Group %

Group Etiquette and Best Practices

It's easy to get carried away when adding members into your group. What you should
avoid at ALL costs is to add a user into your group without their knowledge or consent.
Not only is it rude, it is also very intrusive.

Put yourself in their shoes. How would you feel if suddenly you get notifications every
ten minutes about a new post or upload and you don’t know why you’re getting them?
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It can be very annoying and could backfire on you. If you do this practice regularly, the
members that leave your group might begin outnumbering the members that joined
organically. So, don’t do it!

Now the question is, how exactly can you make people want to join your group?
The first few days after starting your group can be slow but if you set up your group in

such a way that would intrigue people, all you'll need to do is to promote it on your
business page and personal profile.

> Have a clean, creative layout.

By default, your Facebook Group won’t have a cover photo until you upload one.
In its place, you'll see the profile photos of your members that appear in a
random order.

’ 4 ¢
Y a ,

Canine Fertility, Reproduction, Whelping and Puppy Care Join Group %

Closed Group

Most of the groups on Facebook don’t have cover photos so if you don’t upload
one on yours, your group page will end up looking generic and uninteresting.

Canine Health, Breeding and Puppy Care
WELCOME 2

é‘:~m"rﬁu“}ﬁb\f‘i‘§{

DESIGN BY DESIGN4DOGSNET

Canine Health, Breeding and Puppy Care Join Group %

4 Closed Group

Welcome to a group dedicated to responsible breeders within each and every breed of dog. This
group is for open conversa... See More

Now look at the group page above. Even if it covers pretty much the same topics
as the first example | gave, I'm guessing that you're more likely to join the group
that has a cover photo AND a description.
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It is the complete package that people look for at first glance. If you are able to
show them that your group is organized, easy to navigate and unlike other
groups of the same topic, bet on them wanting to be a part of something you
created.

Provide complete information.

People won’t always know exactly what your group is about so you’ll need to give
them enough accessible content and materials that could answer any general
guestion that they might have.

You can post the group details on the About page of your group. It doesn’t have
to be a lengthy essay. If you're able to give a good description of your page with
few words then there’s no need to unnecessarily lengthen your copy.

Coupon Coach About Events Photos Files Join Group #*¥ 0O

Open Group

OQver 5,000 members, A group for those interested in learning the Game Plan and strategy to save
huge at the register. Coupon Coach encourages giving of the overflow of our stock, taking care of
our families and reaching out to our neighbors in need. We are a teaching group helping anyone
who has a desire to learn.

We are sharing and caring, helping one another find great deals on tems we use everyday!

Just remember that the first 100 characters will be visible on your group page
without having to expand the field so make your first sentence a strong one!

And don’t forget, you should also include group rules and posting guidelines
where all page visitors can see it.

Here are other great examples of descriptive About pages:
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Red Cross Red Crescent Fundamental Principles &%  About Photos  Files Join Group # 0Q

@ Open Group 1,242 members
This group has been set up to encourage discussion of the seven Fundamental Principles —

humanity, impartiality, neutrality, independence, unity, universality and voluntary service — that guide

the work of the International Red Cross and Red Crescent Movement. Each month we plan to

launch a discussion on 2 different Principle.

In November 2013, representatives of the Movement will gather in Sydney for the Council of
Delegates. The theme will be 150 years of humanitarian action. In advance of that meeting, we
would like to invite you, as members of the Movement, to post your impressions, ideas and thoughts
on the Fundamental Principle under discussion. You can send pictures, videos, drawings, quotations
or other relevant material - so be creative!

Your contributions will be used in a workshop on the Fundamental Principles and in discussions at the
Council of Delegates, as well as in the Humanitarian Forum (which wil take place prior to the
Council).

General information

Your views are welcome! However, while we value honesty and different perspectives, we reserve
the right to delete comments that contain any of the following:

* Offensive statements about a culture, race, religion or gender;

* Abusive language, expressions of anger, hatred or violence, or pornography;
* personal information, such as names and addresses or telephone numbers;

* Third-party marketing, including links to third-party websites.

!
Walmart > <

Walmart Crafts &% About Photos Files Join Group # Q

¥ Open Group 1,021 members
The Walmart Crafts Facebook Group is your place to discuss crafting with experts in the community,

compare your own work with friends, and discover new opportunities for crafting with Walmart.

We're excited that you've joined us and look forward to seeing your crafting talents! Make sure to

check out our Pinterest page to get inspired: www.pinterest.com/Walmart.
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Asalam Aleikum
In this Group you will learn
Graphics, WebDesign
Web Development and
e —— other ccmputer related
€Emerging New Ways of Learning feos so join now and

Get Start

Jolin Now

u t u t s . c (] m

Visit for Tutorials

f [Urdututusdotcom (@ /Urdututusdotcom (§) /Urdututus (@) /Urdututus (@) Urdututus @ [Urdututus ./Urdumms

Urdu Tuts &% About Photos Join Group #¥ 0Q

% Open Group 1,226 members
Here in this group you will learn Adobe Photoshop , Web Design & Development and much more in

urdu language you can also download project files that we will use in our tutorials from our website
Please join @

www.urdututs.com

http://www.facebook.com/pages/UrduTuts/162904383744782
www.youtube.com/urdututsdotcom

for more info feel free to contact us support@urdututs.com

Don’t forget to link your personal profile or business page to make it easier for
your members to support your other marketing efforts.

> Custom URL.

Did you know that just like with your personal profile and business page, you can
customize the URL of your Facebook Group?

From what | noticed, not a lot of group admins or owners know that they can
change their URLs or know how to.

By following this short tutorial, you're giving yourself a leg up over most
Facebook Groups:

1. Click on the Settings icon on your group homepage. You have to be
the group admin or owner to change group settings.

+" Notifications E [+

2. On the drop down list, choose “Edit Group Settings”.

Share this Document nh ﬂ
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5.
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+" Notifications I:I
Add People

Send Message
Create Event

Create Group

Edit Group Settings

Add to Favorites
Report Group
Leave Group

Click on the button that says “Set Up Group Address”.

Privacy: © % Open
Anyone can see the group, who's in it, and what members post.

@ & Closed
Anyone can see the group and who's in it. Only members see posts.

@ ) Secret
Only members see the group, who's in it, and what members post.

Membership Approval: @ Any member can add or approve members.
(@ Any member can add members, but an admin must approve them.

Group Address: || Set Up Group Address

Description:

Potential members see the description i privacy is set to open or dosed.

) Only members can post in this group.
© Only administrators can post to the group.

Post Approval: [Z] All group posts must be approved by an admin.

After clicking the button, you'll be taken to the page where you'll be
able to create a group e-mail address which will also be used as your
group URL.

Set Up Group Web and Email Address

Enter a name that will become the email and web address for your group:

@groups.facebook.com

Emails sent to this address wil go to all group members. If you want people to
find your group, give them the web address: facebook.com/groups/.

Set Address [eLL]

Click on “Set Address” and then you’re done!
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Again, try to keep the URL of your group short, memorable and relevant to what
the group is all about.

Having a custom URL will make it easier to promote and advertise your group
even outside of Facebook!

Keep your group active.

It's very easy for a Facebook Group to lose traction and end up not doing
anything for you, its members and your brand.

It’'s your (or your admins) responsibility to keep activity going in your group. It's
actually not as hard as it sounds because the other members will pitch in and
add to the group activity when they make an update or upload content.

Here are some tips to keep the buzz alive in your group:

v' Update your group with product or brand development

v' Post interesting photos or videos that you can link with your brand or the
topic of your group

Start an event — virtual or otherwise

Share links to useful websites and articles that your group might enjoy
Ask questions

Create polls

Start contests

Have question and answer sessions

Ask new members to introduce themselves

Do an advanced launch or sneak peek of soon-to-be-released products or
materials

AN N N N NN

Much like your business page, you need to keep user engagement in your group
on the up and up. Don’t let your members get bored and forget that they are part
of your group.

Maintaining a Facebook Group can be a time consuming process, especially if you're
already managing a business page and a personal profile.

That is why it's important for you to create a tight Facebook marketing strategy before
starting anything. Create your own timeline with achievable milestones and schedule
your posts to save time.

Once you get the hang of it, you’ll be able to be 100% effective in your marketing efforts
on Facebook. Soon enough, you’ll be a Facebook expert yourself!
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More Facebook Tips!

Before ending this guide, | felt compelled to include this section to really make your
Facebook marketing campaigns work for you and your brand.

The tips that | will be giving out here are based on my own experiences and
experimentations with Facebook marketing, as well as some advice from social media
marketing experts that | use to great success.

My hope is that you'll be able to use these tips to reinforce the lessons that you learned
throughout the guide. Everything that | included in this e-book has worked for me and
the things I’'m imparting to you are products of my trial-and-error phase.

Though Facebook is an ever-changing platform, the fundamentals of Facebook
marketing are more or less constant and these are to generate leads through outbound
marketing techniques, foster relationships and convert followers to paying customers.

Keep these fundamentals in mind and use the tips in this chapter to meet your
marketing objectives with greater efficiency.

Pinning and Highlighting Posts

In your Facebook Group and business page, you have the ability to pin posts at the top
of the page to make it easier for you and your members to find content that they use as
a reference like contact details or FAQs.

If you post several times a week on your business page or Facebook group, it's very
easy for content to move down into the depths of your timeline, making it difficult to find
when needed.

Pinning posts is the solution for this problem and it's very easy to do.

Hover over the upper right corner of your post and you'll see a gray downward arrow
appear. Click on this arrow to see your available options for that post.

Pin to Top

© Change Date...
§ Add Location...

“ Highlight
«t+ Reposition Photo...
Hide from Page

Delete...

Report/Mark as Spam...
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Select “Pin to Top” to pin that post at the top of your page. This way, no matter how
much content you publish, the pinned post will still be the first post that visitors will see

on your page.

Once the post is pinned, an orange ribbon will appear on the upper right corner of the

post.

%

Mari Smith E

21 hours ago

Using social media for LEAD GENERATION - Facebook is #1!
Excellent Infographic by Wishpond on Entrepreneur Magazine:
http://wowwr.entrepreneur.com/article/227325

Building a fanbase/following on social sites is only half the
equation. You als... See More

To unpin your post, follow the same steps mentioned earlier and select “Un-pin From

”

Top”.

Unpin From Top

© Change Date...
¢ Add Location...

Hide from Page

Delete...

You can pin posts in your business page and Facebook group. Pinning posts is
especially helpful for groups. Pin your group guidelines and other frequently referenced

posts.

PINNED POSTS

Nong Obieta updated the description.

For networking ALL Senior Animals needing any kind of help. Any
animal 5 years or older can and should be shared here.

Please share your urgent senior animals on the Community (Timeline)
Page of this Group as well ---> http://www.facebook.com/pages/
SeniorOld-Dog-Cat-Rescue-Network-Precious-Lives-Needing-Urgen
t-Help/211742005522996

And, For More Immediate Exposure for your Urgent Animal(s), please
click here and post on ALL applicable Pages and Groups -
http:/fwww_facebook.com/note.php?saved&&note_id=3656266
46822237

Starting a Thread for Urgent Animals That Need Immediate Help
https:/{www.facebook.com/notes/nong-obieta/starting-a-thread-
for-urgent-animals-that-need-immediate-help/368901886494713
926 {23 - January 27 at 7:43pm
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Another option to feature a post is by highlighting it. A highlighted post is stretched out
over the width of your page. You can highlight posts in both your business page and
personal profile.

The purpose of highlighted posts is to grab the visitors’ attention as soon as they arrive
on your page or profile.

it ey

Our new system for Police Interceptors protects officers from unseen attackers via video cameras, sensors and audio chime alerts.
Just one way we can send a big "thank you" to law enforcement across the country for all that you do! http://bit.ly/1dK9Fi6

Like - Comment - Share D21

€9 1,327 people like this. Top Comments ~

Begin with the same steps as pinning a post but instead of selecting “Pin to Top”, select
“Highlight”.

Pin to Top

© Change Date...
@ Add Location...

Hide from Page

Delete...

To remove the highlighting of the post, simply select “Remove from highlights” from the
same dropdown menu.

Pin to Top

© Change Date...
@ Add Location...

Remove from highlights

Hide from Page

Delete...
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A lot of people starting out with Facebook marketing may know how to highlight or pin a
post but most of them don’t know which they should use for their posts.

Here are some things to remember about pinned posts and highlighted posts:

> Pinned posts are more visible than any other post on a page. Even if highlighted
posts take up twice the width of normal posts, the placement of pinned posts give
it more prominence.

> For posts that address the concerns of page visitors and group members, pinned
posts make it easier for people to find the content they need without having to
scroll down and look for it.

> A study completed by Wildfire indicates that pinned posts perform better than
other posts on business pages. To see the complete report, click on this

> Highlighting is more ideal for posts that use a large image.

Events

Facebook also allows you to create and promote events on your business page and
personal profile. An event could be anything from a webinar, a video launch or a real life
event.

You'll be able to invite your personal friends and your followers no matter where you
create your event. The main difference between creating it on your business page is
that you'll be able to advertise your event or feature it as a promoted post.

To start an event on your personal profile, follow these easy steps:
1. Click on the “Events” link on the left side panel of your homepage.

] News Feed
5] Messages 15

Ewents 4 I

(3] Photos

4, Browse

2. On the Events page, click on the “+ Create Event” button on the upper
right corner of the page.

Invites ] | | + Create Event Today =

3. You can now type in the details of your event. You can also choose the
privacy settings for your event.
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Create New Event

Name | ex: Birthday Part

Details

Where

When 7/20/2013 [}

[T 4t Friends of Guests v

@ Ppublic
Invite Frien| ¥ $& Friends of Guests
B4 Invite Only

4. When you’re done with the details, click on the “Create” button and
you’ll be taken to the event page where you’ll be able to upload photos,
videos and other content to promote your event.

Follow the same steps to create an event on your business page. Just remember that
only the page owner and admins can start an event.

Here’s an example of a Facebook event page:

Mist Beach Club Sunday 7.21.13 The Dunes - Newport m

Beach Archi Prudencio invited you.
Public = By Archi Prudencio

Going (5} Sunday, July 21, 2013 2:00pm unti 7:00pm in PDT

(Invited
g vl £ Partly Cloudy 72°F / 64°F

See all guests (4 new)

Beach Party Sponsored by Revita Ink! Try to make it! Send me your names for
Maybe (5) guestiist to Info@revitaink.com

4 Hiintington Beach P T L]
i T o Do A

The Dunes Newport Beach
3 The Dunes Newport Beach
Invited (379) View Map - Gef Directions

\Cove 74
. State
Laguna C
il

Park

(-]

RECENT POSTS

3 Archi Prudencio
g ) )
Al Due to some unforseen crcumstances MIST is cancelled this Sunday, the

next one is August 18!
Like * Cormment - Follow Post * Thursday at 10:09pm

: Archi Prudencio
ki Here's the info

Export * Share * Report

If you want your event to be a Tab App on your page, follow these steps:

1. On the admin panel of your page, go to the app panel below your
timeline and click on the blue arrow to expand the apps.
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3. From the dropdown menu, click on “Events”.

_| Notes

E:E Videos

Find More Apps

You'll be able to create the event now as you would on your personal profile and it will
automatically be visible on your page as an app.
Keeping It Fresh

I's not enough to keep your timeline lively and active, you also need to ensure that the
appearance of your page and profile is fresh and up-to-date.

This is especially important if your timeline cover is seasonal or a promotional image for
an event.

As a general rule, change your timeline cover on a regular basis to encourage more
engagement. People love compelling images after all!

You can also use this prime location to promote upcoming events such as a product
launching or an upcoming sale!

Just remember to always check Facebook’s rules about timeline cover photos as it may

change without warning. Better to be safe than to have your photo taken down when
you least expect it.
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Show Appreciation

Showing appreciation to your fans and followers is vital in strengthening the relationship
that you and your brand have with them.

We already discussed several ways to acknowledge your fans but do make an effort to
make it a regular thing. For example, feature a fan of the week or offer exclusive
discounts and invitations to everyone who follows your page.

People will be more likely to stick around and become active participants to your
discussions if they have the incentive.

By adopting a warm and personable approach to marketing, you are making it easier for
customers to support you and your products.

Provide Unparalleled Customer Service
This is pretty much expected of you already but it’s still worth mentioning.

Facebook is a great platform for customers to connect with brands and it gives brands
the opportunity to address their customers’ concerns.

If you have an active Facebook group or page, expect customers to post complaints,
opinions and suggestions wherever they can. You shouldn’'t take these comments
personally but rather see them as opportunities to turn a customer’s negative
experience into a positive one.

Reply to all the comments that you believe deserve a response and always keep your
tone warm yet professional.

With that said, you also need to know when to draw the line when it comes to being
nice. If a person left unnecessarily negative and abusive messages on your wall that
appears to be more of an attack to you, your employees or other people, don’t hesitate
to DELETE that message.

Alternatively, you can try to reason with the abusive posters but again, you have to draw
the line somewhere and to show your other followers that foul language and personal
attacks will not be tolerated on your page.

Whatever you do, don’t resort to stooping down to the level of the disruptive commenter.

Never use foul, offensive and insulting language when addressing ANYONE. Keep it
classy, professional and witty... your fans will love you more for it.
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Showoff Your Facebook Page

It's incredibly easy to make your website or blog Facebook-friendly... towards your
page, that is.

Simply add social buttons, widgets or plugins to all your website pages and blog entries
to make it easier for visitors to share your content on their own Facebook timelines.

There are also Facebook widgets that will let website or blog visitors like your page
without having to leave your site. This convenience will be extremely effective in getting
the leads that you need on Facebook.

If you’re using WordPress, here’s a list for the five highest rated free plugins and
widgets for 2013 (so far):

arwnE

Simply connect your Facebook page account to your WordPress website and you’ll be
able to feature your business page in no time!

If you don’t have a WordPress website, go to this 'i1«to get the plugins and tools to add
social buttons on your website.

Facebook has detailed instructions on how to add and install their tools on your website.
You also have the option to customize the shapes and button types to make it fit the
design of your site.

Adding social buttons is pretty straightforward and typically only takes a few steps to
complete. But if you don’t have the time or patience to deal with coding or customizing
your site, you can always outsource the work to more experienced developers. Post a
job at Elance.com and you will easily find somebody to help.

Go Mobhile

Staggering statistics show that more people are now accessing Facebook from their
smartphones or tablets than ever before — up to 100 million people!

So what does this mean for your brand?
It means that the promotional techniques that you use on your Facebook business page

should be mobile-friendly. Promotional Posts and Facebook Offers are the only timeline
promotionals that show up on a user’s mobile timeline.
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Sponsored Stories also show up as timeline stories though the exact format depends on
the make and model of the smartphone.

The number of Tab Apps that show up on a mobile device is also limited. Facebook
may only show two or three tabs and not give the user an option to expand on the app
panel.

Hopefully Facebook can address this in the near future to make it easier for marketers
like us to maximize the potential of mobile Facebook marketing.

Stay Up-To-Date

By now you’ve probably figured out that Facebook makes a lot of changes to its layouts,
offerings, procedures and rules. It is absolutely essential that you stay up-to-date with
these changes so that you can adapt and adjust accordingly.

Facebook will continue changing as time goes by and unfortunately for us, Facebook
will not ask for our permission or send us a private message when they rollout any
changes.

The best social media marketers are able to stay ahead of the curve by ensuring that
they keep updated with any changes that Facebook and other social media sites roll
out.

There are plenty of tech news sites that you can subscribe to using an RSS feed to
ensure that you get all the updates that affects your marketing campaigns.

An RSS Feed is a content syndication tool that will link you to fresh content from the
sources that you subscribe to. You won’t have to visit site after site to see if they
published anything new. You can access all the updates on one spot and just click on
the links that interest you.

You can install RSS Feed tools on your browser. Choose from hundreds of tools from
your browser add-on or app store sites.

You can also subscribe to my blog or join my subscriber list for regular training and
updates.

Though Facebook looks like that it will be the premiere social networking site for years
to come, it's important that you also understand what other sites your customers are
using and participating in.

This will also help you in adding the right social media buttons on your site or blog to
make it easier for your customers to share your content to their networks.
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Consider creating accounts in alternative social media sites like Twitter and Instagram
too. Just remember to link and connect your other social media accounts together for a
more unified and coherent social marketing presence.

As Internet technology advances, advance with it for the benefit of your brand. It is a
challenging goal but with determination, skill and enthusiasm, there is nothing that you
cannot achieve!

| hope that you learned a lot from Your Ultimate Guide to Facebook Marketing. It is an
exciting field to jump into and it has produced measurable results to hundreds of brands
all over the world.

The Facebook world is your oyster, now grab it by the coattails and let your brand shine
bright!

Aok Spance

Andrew Spence
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For the latest Internet Marketing strategies, tips and ideas you can find me at:

www.andrewspenceonline.com

You can also connect with me on the following social networks by clicking on the icons
below which will take you to these pages:

HGOODaN
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